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INTISARI

Penelitian ini bertujuan menganalisis pengaruh reputasi perusahaan,
karakteristik hubungan wiraniaga dan karakteristik wiraniaga terhadap kualitas
hubungan (relationship quality) pada BPR Bangunarta Pamanukan. Disamping itu
penelitian ini juga bertujuan menguji pengaruh kualitas hubungan (relationship quality)
terhadap loyalitas pada BPR Bangunarta Pamanukan. Objek dalam penelitian adalah BPR
Bangunarta Pamanukan dan subyeknya adalah nasabah BPR Bangunarta Pamanukan.
Data penelitian diperoleh melalui penyebaran angket kepada 96 orang nasabah BPR
Bangunarta Pamanukan. Analisis data dilakukan dengan menggunakan model regresi
linier berganda dan regresi sederhana.

Hasil pengujian regresi linier berganda menunjukkan variabel-variabel reputasi
perusahaan, karakteristik hubungan wiraniaga dan karakteristik wiraniaga secara
simultan dan parsal berpengaruh terhadap kualitas hubungan (relationship quality) pada
BPR Bangunarta Pamanukan. Hasil uji regresi sederhana menunjukkan variabel kualitas
hubungan (relationship quality) berpengaruh terhadap loyalitas pada BPR Bangunarta
Pamanukan.

Kata kunci: reputasi perusahaan, karakteristik hubungan wiraniaga, karakteristik
wiraniaga, kualitas hubungan dan loyalitas.



ABSTRACT

This research aims to analyze the effect of company’s reputation,
characteristics of relationship among salespersons, and characteristics of
salesperson to the relationship quality and its relationship to customer loyalty in
Bangunarta Micro Credit Bank, Pamanukan. Besides, this research also aims to
test the influence of relationship quality to customer loyalty to Bangunarta Micro
Credit Bank, Pamanukan. The object in this research is Bangunarta Micro Credit
Bank, Pamanukan and the subject is customers of Bangunarta Micro Credit Bank,
Pamanukan. The data analysis was conducted with double linier and simple
regression model.

The result of double linier regression test shows that variables of
company’s reputation, characteristics of relationship among salesperson
simultaneously and partially give influence to the relationship quality in
Bangunarta Micro Credit Bank, Pamanukan. Simple regression test shows that the
variable of relationship quality gives influence to the loyalty upon Bangunarta
Micro Credit Bank, Pamanukan.

Keyword: Company’s reputation, characteristics of relationship among
salespersons, characteristics of salesperson, relationship quality and loyalty.
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