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INTISARI

Penelitian ini bertujuan menganalisis pengaruh motivasi konsumen, persepsi
konsumen dan sikap konsumen terhadap keputusan pembelian sepeda motor Yamaha
di Kota Yogyakarta. Obyek dalam penelitian adalah kendaraan sepeda motor merek
Yamaha dan subyeknya adalah konsumen yang membeli kendaraan sepeda motor
merek Yamaha di Kota Yogyakarta. Data penelitian diperoleh melalui penyebaran
angket kepada 100 orang konsumen sepeda motor merek Yamaha di Kota
Yogyakarta. Teknik pengambilan sampel yang digunakan yaitu convenience sampling
Analisis data dilakukan dengan menggunakan regresi linier berganda, uji F dan uji t.

Hasil pengujian secara simultan menunjukkan motivasi konsumen, persepsi
konsumen dan sikap konsumen secara bersama-sama berpengaruh signifikan terhadap
keputusan pembelian sepeda motor merek Yamaha di Kota Yogyakarta. Pengujian
regresi parsial menunjukkan: variabel motivasi konsumen berpengaruh positif dan
signifikan terhadap keputusan pembelian sepeda motor merek Yamaha di Kota
Yogyakarta, variabel persepsi konsumen berpengaruh positif dan signifikan terhadap
keputusan pembelian sepeda motor merek Yamaha di Kota Yogyakarta, sikap
konsumen berpengaruh positif dan signifikan keputusan pembelian sepeda motor
merek Yamaha di Kota Yogyakarta.

Kata kunci: motivasi konsumen, persepsi konsumen dan sikap konsumen terhadap
keputusan pembelian.



ABSTRACT

This study aims to analyze the influence of consumer motivation, consumer
perceptions and attitudes of consumers toward purchasing decisions Yamaha
motorcycle in the city of Yogyakarta. Objects in the research is the vehicle Yamaha
brand motorcycles and subjects are consumers who buy vehicles Yamaha brand
motorcycles in the city of Yogyakarta. Dissemination of research data obtained
through questionnaires to 100 consumers Yamaha brand motorcycles in the city of
Yogyakarta. The sampling technique used convenience sampling of the data analysis
performed using multiple linear regression, F test and t test

The test results simultaneously showed consumer motivation, consumer
perception and consumer attitudes are jointly significant effect on purchase decisions
Yamaha brand motorcycles in the city of Yogyakarta. Tests showed partial
regression: variables of consumer motivation has positive and significant impact on
purchase decisions Yamaha brand motorcycles in the city of Yogyakarta, consumer
perception variables have a positive and significant impact on purchase decisions
Yamaha brand motorcycles in the city of Yogyakarta, consumer attitudes and a
significant positive influence purchasing decisions bike Yamaha brand motorcycles in
the city of Yogyakarta.

Keywords: consumer motivation, consumer perception and attitudes of consumers to

purchase decisions.
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