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INTISARI

Penelitian ini bertujuan untuk untuk mengukur dan menganalisis pengaruh
variabel independen Store Atmosphere, Tangible, Reliablitity, Responsiveness dan
Empathy terhadap Qustomer Satisfaction SILOL KOPI & EATERY. Penelitian
ini menggunakan paramameter pengunjung yang sudah pernah datang 1, berumur
18 tahun dan memiliki pemahaman mengenai tempat hangout. Proses
pengambilan data menggunakan teknik non-probability sampling yaitu purposive
sampling. Data diperoleh melalui penyebaran kuesioner kepada 85 responden,
metode analisis yang digunakan dalam penelitian ini adalah regresi linear
berganda dengan uji validitas, uji reliabilitas, uji model (F) dan uji parsial (t).

Hasil dari penelitian ini menunjukkan bahwa store atmosphere, tangible,
reliability, Responsiveness, assurance dan empathy tidak semua atau hanya
sebagian variabel yang berpengaruh secara positif dan signifikan terhadap
Qustomer Satisfaction. Dalam penelitian ini terdapat variabel yang berpengaruh

paling dominan terhadap Qustomer Satisfaction yaitu Responsiveness.

Kata Kunci: Store Atmosphere, Tangible, Reliability, Responsiveness,

Assurance, Empathy, Qustomer Satisfaction
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ABSTRACT

This research aims to measure and analyze the influence of independent
variables Store Atmosphere, Tangible, Reliablitity, Responsiveness and Empathy
on Qustomer Satisfaction SILOL KOPI & EATERY. This research uses
paramameter visitors who have come 1, aged 18 years and have an understanding
of hangout places. The process of retrieving data using non-probability sampling
technique is purposive sampling. Data obtained through the dissemination of
questionnaires to 85 respondents, the analytical methods used in this study are
multiple linear regressions by means of validity test, reliability test, model test (F)
and partial test (t).

The results of this study show that store atmosphere, tangible, reliability,
Responsiveness, assurance and empathy are not all or only some variables that
positively and significantly affect Qustomer Satisfaction. In this study there are
variables that have the most dominant effect on Qustomer Satisfaction namely

Responsiveness

Keyword: Store Atmosphere, Tangible, Reliability, Responsiveness, Assurance,

Empathy, Qustomer Satisfaction
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