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LAMPIRAN SPSS 

Karakteristik Responden 

 

Jenis Kelamin 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Laki-Laki 49 49.0 49.0 49.0 

Perempuan 51 51.0 51.0 100.0 

Total 100 100.0 100.0  

 

 

Umur 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

16-20 Tahun 11 11.0 11.0 11.0 

21-30 Tahun 25 25.0 25.0 36.0 

31-40 Tahun 10 10.0 10.0 46.0 

> 40 Tahun 54 54.0 54.0 100.0 

Total 100 100.0 100.0  

 

 

Pendidikan 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

SD 50 50.0 50.0 50.0 

SMP 5 5.0 5.0 55.0 

SMA 40 40.0 40.0 95.0 

S1 5 5.0 5.0 100.0 

Total 100 100.0 100.0  

 

 

 

 

 



Pekerjaan 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Pelajar/Mahasiswa 30 30.0 30.0 30.0 

Pegawai Negeri 25 25.0 25.0 55.0 

Karyawan Swasta 30 30.0 30.0 85.0 

Wiraswasta 10 10.0 10.0 95.0 

Lainnya 5 5.0 5.0 100.0 

Total 100 100.0 100.0  

 

 

Pendapatan 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

< Rp. 1.000.000 30 30.0 30.0 30.0 

Rp. 1.000.000-5.000.000 15 15.0 15.0 45.0 

> Rp 5.000.000 55 55.0 55.0 100.0 

Total 100 100.0 100.0  

 

 

Lama Menjadi Nasabah 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

< 1 Tahun 35 35.0 35.0 35.0 

1 Tahun 10 10.0 10.0 45.0 

2 Tahun 5 5.0 5.0 50.0 

3 Tahun 5 5.0 5.0 55.0 

> 3 Tahun 45 45.0 45.0 100.0 

Total 100 100.0 100.0  

 

  



Lampiran Descriptive 

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

Psikologi 100 5 23 15.08 3.692 

Budaya 100 9 25 17.35 3.395 

Sosial 100 12 24 19.35 2.315 

Pribadi 100 10 25 20.20 2.598 

Keputusan 100 11 25 20.23 2.877 

Valid N (listwise) 100     

  



Asumsi Klasik 

Uji Normalitas 

One-Sample Kolmogorov-Smirnov Test 

 Unstandardized 

Residual 

N 100 

Normal Parametersa,b 
Mean .0000000 

Std. Deviation 1.68361555 

Most Extreme Differences 

Absolute .060 

Positive .050 

Negative -.060 

Kolmogorov-Smirnov Z .602 

Asymp. Sig. (2-tailed) .862 

a. Test distribution is Normal. 

b. Calculated from data. 

 



  



Uji Heteroskedastisitas 

Coefficientsa 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) -.164 .989  -.166 .869 

Psikologi .027 .031 .097 .888 .377 

Budaya -.057 .037 -.187 -1.532 .129 

Sosial -.004 .067 -.008 -.057 .955 

Pribadi .106 .060 .263 1.765 .081 

a. Dependent Variable: ABS_RES 

  



Uji Multikolinearitas 

 

Coefficientsa 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 

(Constant) 1.480 1.644  .900 .370   

Psikologi -.095 .051 -.122 -1.863 .066 .834 1.199 

Budaya .183 .062 .216 2.935 .004 .668 1.497 

Sosial .280 .111 .225 2.518 .013 .451 2.216 

Pribadi .575 .099 .519 5.776 .000 .447 2.239 

a. Dependent Variable: Keputusan 

  



Uji Regresi Linear Berganda 

 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .811a .658 .643 1.719 

a. Predictors: (Constant), Pribadi, Psikologi, Budaya, Sosial 

 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 539.088 4 134.772 45.625 .000b 

Residual 280.622 95 2.954   

Total 819.710 99    

a. Dependent Variable: Keputusan 

b. Predictors: (Constant), Pribadi, Psikologi, Budaya, Sosial 

 

 

Coefficientsa 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) 1.480 1.644  .900 .370 

Psikologi -.095 .051 -.122 -1.863 .066 

Budaya .183 .062 .216 2.935 .004 

Sosial .280 .111 .225 2.518 .013 

Pribadi .575 .099 .519 5.776 .000 

a. Dependent Variable: Keputusan 

 

 






