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INTISARI

Penelitian ini bertujuan menganalisis pengaruh daya tarik celebrity
endorser dan brand image terhadap keputusan pembelian shampoo Pentene pada
mahasiswa S1 Universitas Muhammadiyah Yogyakarta.

Objek dalam penelitian ini adalah shampoo Pentene, sedangkan subjeknya
adalah mahasiswa S1 Universitas Muhammadiyah Yogyakarta. Pengambilan
sampel dilakukan dengan teknik purposive sampling. Analisis data dilakukan
dengan menggunakan analisis regresi linier berganda. Sebelum dilakukan analisis
data terlebih dahulu dilakukan uji kualitas instrumen meliputi uji validitas dan uji
reliabilitas.

Hasil analisis yang dilakukan menunjukkan daya tarik celebrity endorser
dan brand image secara simultan berpengaruh signifikan terhadap keputusan
pembelian produk Shampoo Pentene. Daya tarik celebrity endorser berpengaruh
positif dan signifikan terhadap keputusan pembelian produk Shampoo Pentene.
Brand image berpengaruh positif dan signifikan terhadap keputusan pembelian
produk Shampoo Pentene.

Kata kunci: daya tarik celebrity endorser, brand image dan keputusan
pembelian.
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ABSTRACT

The research aims to analyze the influence of celebrity endorser’s
attractiveness and brand image toward buying decision of Pantene shampoo on
student of Universitas Muhammadiyah Yogyakarta.

The object of the research is Pantene shampoo, while the subject of it is
students of Universitas Muhammadiyah Yogyakarta. The sample was taken by
purposive sampling technique. The data analysis used double linier regression.
Before the data analysis was done, the researcher conducted an instrument quality
testing including the valididy testing and reliability.

The result of analysis showed that the influence of celebrity endorser’s
attractiveness and brand image simultaneously gave significant influence toward
the buying decision of Pantene shampoo product. The celebrity endorser’s
attractiveness gave positive and significant influence toward buying decision of
Pantene shampoo product. The brand image also gave positive and significant
influence toward the buying decision of Pantene shampoo product.

Key Words: celebrity endorser’s attractiveness, brand image and buying
decision.
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