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INTISARI

Penelitian ini bertujuan untuk brand equity yang terdiri dari brand
awareness, brand association, perceived quality, dan brand loyalty pada pemakai
sepeda motor metic mio Mahasiswa Universitas Muhammadiyah di Yogyakarta.
Populasi adalah mahasiswa Unversitas Muhammadiyah Yogyakarta pemakai sepeda
motor metic mio. Pengambilan sampel dengan metode purposive sampling.

Hasil analisis brand awareness top of mind produk sepeda motor metic Mio
menempati urutan pertama, untuk tingkatan brand recall produk sepeda motor metic
Mio diurutan ketujuh dan untuk tingkatan brand recognition. brand image dari
produk sepeda motor metic Mio yaitu body yang ramping, body yang bagus, cocok
bagi anak muda, nyaman ketika dikendarai, sepada motor yang trendy/keren, desain
yang simpel, enak dipakai dan mudah dikendarai. Perceived quality menggunakan
grafik Cartesius menunjukan bahwa atribut yang masuk kedalam kuadran I terdiri
atas atribut lajunya kencang dan atribut perawatan mudah. Atribut sepeda motor
metic Mio yang masuk kedalam kuadran 1l adalah atribut mudah, nyaman, enak dan
gesit; desain body ramping, simpel dan bagus; ringan, trendy, dan sporty,. Atribut
sepeda motor metic Mio yang masuk kedalam kuadran Ill yaitu pada atribut
mencerminkan anak muda yang feminim. Kuadran ini menggambarkan posisi
dimana kondisi performance rendah dikuti oleh tingkat importance yang juga rendah,
sehingga disebut daerah low priority,. Sedangkan atribut sepeda motor metic Mio
yang termasuk kuadran IV adalah atribut gaya hidup anak muda dan mudah
dimodifikasi. Pada kuadran ini tingkat performance diatas importance. Brand loyalty
menunjukan bahwa responden yang sensitive terhadap perubahan harga adalah
sejumlah (8,65%), habitual buyer (17,31, satisfied buyer (69,23%), liking the brand
(75%), dan commited buyer (19,23%).

Kata Kunci: brand awareness, brand association, perceived quality, dan brand

loyalty
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ABSTRACT

This research aim to for the brand of equity consisted of the brand
awareness, brand association, perceived quality, and brand loyalty of motorbike of
metic mio of Student Muhammadiyah Yogyakarta University. Population is student of
Muhammadiyah Yogyakarta University of wearer of motorbike of metic mio. intake
Sampel with the method of purposive sampling.

Result of analysis of brand awareness top of mind of product of motorbike of
metic Mio take possession of the first sequence, for the level of brand recall of
product of motorbike of seventh metic Mio sequence and for the level of brand
recognition. brand image from product of motorbike of metic Mio that is slim body,
good body, compatible for youngster, balmy when ridden, motor which trendy,
design is simpel, weared delicious and easy to ridden the. Perceived Quality use the
graph of Cartesius menunjukan that incoming attribute into kuadran | consisted of
the boisterous speed attribute and easy treatment attribute. attribute of incoming
Motorbike metic Mio into kuadran 1l is easy attribute, balmy, mobile and delicious;
slim desain body, simpel and nicely; light, trendy, and sporty,. attribute of incoming
Motorbike metic Mio into kuadran Ill that is attribute mirror the youngster which
feminim. This Kuadran depict the position of where low condition performance of
dikuti by storey;level importance which also lower, is so that referred area of low
priorit,. While attribute of motorbike of metic Mio which is the inclusive of kuadran
IV is attribute of life style of youngster and easy to modification. This kuadran mount
the performance of above importance. Brand Loyalty show that responder which
sensitive to price change is a number of ( 8,65%), habitual buyer ( 17,31), satisfied
buyer ( 69,23%), liking the brand ( 75%), and commited buyer ( 19,23).

Keyword: brand awareness, brand association, perceived quality, dan brand loyalty
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