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INTISARI

Tujuan penelitian ini adalah untuk menganalisis pengaruh atribut
pembentukan Kepuasan Pelanggan yang terdiri dari Attributes Related to the
Product, Attributes Related to the Service dan Attributes Related to the Purchase
terhadap Kesetiaan Merek. Sampel penelitian dipilih secara Purposive Sampling
yaitu pelanggan ayam goreng Suharti yang berada di Rumah Makan Ayam
Goreng Suharti di Yogyakarta pada saat penyebaran kuesioner berlangsung,

Hasil penelitian ini menunjukkan bahwa pengaruh atribut pembentukan
Kepuasan Pelanggan yang terdiri dari Attributes Related to the Product, Attributes
Related to the Service dan Attributes Related to the Purchase secara simultan
berpengaruh signifikan terhadap terhadap Kesetiaan Merek. Secara parsial
Attributes Related to the Product, Attributes Related to the Service dan Attributes

Related to the Purchase berpengaruh signifikan terhadap Kesetiaan Merek.
Kata Kunci: Atribut pembentukan Kepuasan Pelanggan, Attributes Related to the

Product, Attributes Related to the Service, Attributes Related to the Purchase dan

Kesetiaan Merek.
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ABSTRACT

This Research analyzing the impact of attributes forming Customer
Satisfaction are Attributes Related to the Product, Attributes Related to theService
and Attributes Related to the Purchase to Brand Loyalty. Customer of Suharti
fried chicken restaurant represent the research sample, the samples research
selected with purposive sampling.

The finding of The Research indicate that attribute forming Customer
Satisfaction are Attributes Related to the Product, Attributes Related to the
Service and Attributes Related to the Purchase has significant impact to Brand
Loyalty. The Suharti fried chicken restaurant Attributes Related to the Product,
Attributes Related to the Service and Attributes Related to Purchase has the

significant impact to Brand Loyalty.
Keyword: impact of attribute forming Customer Satisfaction, Attributes Related to

the Product, Attributes Related to the Service, Attributes Related to the Purchase

and Brand Loyalty.
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