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INTISARI
Penelitian ini bertujuan menganalisis pengaruh atribut produk laptop merek
Compaqg, meliputi harga, mutu, merek, fisik dan layanan purna jual terhadap
keputusan pembelian. Subyak dalam penelitian ini adalah mahasiswa dan mahasiswi



pemilik laptop merek Compaq di Universitas Muhammadiyah Yogyakarta. Sampel
diambil dengan metode Convenience sampling sebanyak 60 responden

Hasil penelitian ini menunjukkan bahwa atribut produk yang meliputi harga,
mutu, merek, fisik dan layanan purna jual secara simultan dan parsial berpengaruh
signifikan terhadap keputusan pembelian laptop merek Compag. Atribut layanan
purna jual dominan pengaruhnya terhadap keputusan pembelian laptop merek
Compaq
Kata kunci : Harga, Mutu, Merek , Fisik, Layanan Purna Jual dan Keputusan
Pembelian.

ABSTRACT
The main objective of this reaserch is to analyze the product attribute effects of laptop
brand Compagq including attribute the Price, Quality, Brand, Body and After selling
sevice with the buying decision. Subyect in this reaserch are the Muhammadiyah



University that have the Compaq laptop in their possesion. The samples are taking
with the Convenience sampling with 60 respondents.

This reaserch is showing that products attribute that including the Price, Quality,
Brand, Body and after selling service are simultant and partial have a significant
effect with the buying decisions for the Compaq laptop buyer. The attribute of after
selling service have the dominant effect with the buying decision for people who have
a Compaq laptop.

Key word : Price, Quality, Brand, Body, After selling service and buying decision.
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