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INTISARI

Handphone sekarang ini bukan merupakan barang mewah lagi, tetapi
menjadi salah satu barang yang wajib dimiliki oleh kalangan pelajar, mahasiswa
dan praktisi. Persaingan antar handphone menjadi sangat ketat karena semua
handphone mengeluarkan varian yang mempunyai berbagai atribut seperti harga,
kualitas, fasilitas serta desain produk yang hampir sama dengan harga yang
berbeda.

Penelitian ini bertujuan untuk mengetahui bagaimanakah posisioning
masing-masing handphone menurut persepsi konsumen. Responden dalam
penelitian ini adalah pengguna serta potensial konsumen handphone sebanyak 100
orang. Penentuan sampel menggunakan metode purposive sampling. Data
diperoleh melalui data primer dengan cara mengajukan pertanyaan secara tertulis
kepada responden. Analisis data dilakukan dengan menggunakan analisis faktor,
analisis kluster, dan analisis MDS (Multi Dimensional Scaling).

Hasil penelitian menunjukkan bahwa handphone Sony Ericsson berdasarkan
persepsi konsumen dan potensial konsumen pada gambar perceptual map, terletak
di posisi kuadran II (-1,5163, 0,2443), yang artinya dimensi 1 atau dimensi citra
dipersepsikan negatif atau jelek dan dimensi 2 atau dimensi harga dipersepsikan
positif atau baik. Sedangkan handphone merek Nokia terletak pada kuadran III
(0,3917, 1,3552) yang berarti dimensi 1 atau dimensi citra dipersepsikan positif
atau baik dan dimensi 2 atau dimensi harga dipersepsikan positif atau baik. Serta
untuk handphone merek Samsung terletak pada kuadran IV (1,2622, -0,1832)
dimensi 1 atau dimensi citra dipersepsikan positif atau baik dan dimensi 2 atau
dimensi harga dipersepsikan negatif atau jelek.

Kata kunci: Posisioning, Handphone
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ABSTRACT

Nowdays handphone is not a luxurious thing anymore but has been one of
things that should be obligatorily owned by student, university student and
practitioners. The reason is that they have been produced with almost similiar
attributes like price, quality, facility and product design with different price

This research has a purpose to know how positioning each handphone
according consumer perception. Responder in this research is user and potential
consumer amounting to 100 people. Sample determining using purposive
sampling method. Data obtained in the primary data by giving writing question to
responder. To analyze the data is using factor analysis, cluster analysis and Multi
Dimensional Scaling.

Result of the research indicate that handphone Sony Ericsson based on
consumer perception have position at quadrant Il (-1,5163, 0,2443) which mean
dimension 1 or image dimension which have negative/bad perceptional from
consumer and potential consumer and dimension 2 or price dimension have
positive/good perception from consumer and potential consumer. Besides that,
handphone Nokia based on consumer and potential consumer perception have
position at quadrant 11l (0,3917, 1,3552) which mean both dimension that is
dimension 1 (image dimension) and dimension 2 (price dimension) assumed by
consumer and potential consumer positive/good and handphone Samsung based
on consumer perception have position at quadrant I (1,2622, 0,1832) which mean
dimension 1 (image dimension) have positive/good perceptional from consumen
and potential consumer, but dimension 2 (price dimension) have negative
perception from them.

Keywords:  Positioning, Handphone
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