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INTISARI

Penelitian ini bertujuan untuk menguji perbandingan kesadaran
merek, asosiasi merek , persepsi kualitas merek dan loyalitas konsumen
merek juice Buavita dan ABC serta untuk menganalisis adanya hubungan
kesadaran merek, asosiasi merek , persepsi kualitas merek dengan loyalitas
konsumen antara merek juice Buavita dan ABC. Responden dalam
penelitian ini mahasiswa Universitas Muhammdiyah Yogyakarta yang
mengkonsumsi merek juice Buavita dan ABC yang berjumlah 130 orang.
Metode pengambilan sampel menggunakan non probability sampling
dengan teknik purposive sampling. Data diperoleh melalui data primer
dengan cara mengajukan kuesioner kepada responden. Perbandingan
kesadaran merek, asosiasi merek, persepsi kualitas merek dan loyalitas
konsumen merek juice Buavita dan ABC menggunakan nilai mean serta
untuk mengetahui ada tidaknya hubungan dengan loyalitas konsumen
maka digunakan korelasi pearson (pearson product moment. Berdasarkan
hasil penelitian menunjukan bahwa hasil kesadaran merek, asosiasi merek
persepsi kualitas merek dan loyalitas konsumen merek juice Buavita lebih
besar daripada merek juice ABC. Penelitian ini juga menunjukkan bahwa
ada hubungan antara kesadaran merek, merek juice Buavita dan ABC
dengan loyalitas konsumen,dan ada hubungan asosiasi merek, merek
juice Buavita dengan loyaliyas konsumen, untuk merek juice ABC tdak
ada hubungan dengan loyalitas konsumen, persepsi kualitas merek, merek
Jjuice Buavita dan ABC mempunyai hubungan dengan loyalitas konsumen.

Kata kunci: Kesadaran merek, asosiasi merek, persepsi kualitas merek
loyalitas konsumen merek juice Buavita dan ABC
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ABSTRACT

The objectives of this research is to test comparison of brand awareness,
brand association, brand perceived quality and consumer loyalty juice brand
Buavita and ABC so to analyze there are correlation of brand awareness, brand
association, brand perceived quality with consumer loyalty between juice brand
Buavita and ABC. Respondent in this research are highstudent of Muhammadiyah
University of Yogyakarta who consumption juice brand Buavita and ABC which
account 130 peoples. The methods of completing sample use non probability
sampling with purposive sampling technique. The data taken way primary data
with give questioner to respondent. The comparison brand awareness, brand
association, brand perceived quality and consumer loyalty to juice brand Buavita
and ABC use value of mean so to test there or not there correlation of brand
awareness, brand association, brand perceived quality with consumer loyalty so
use pearson correlation (pearson product moment). Based on the result of research
show that the result of brand awareness, brand association, brand perceived
quality and consumer loyalty juice brand of Buavita are the bigger than juice
brand of ABC. This research showing that there are correlate between brand
awareness, brand association, brand perceived quality juice brand Buavita and
ABC have correlate with consumer loyalty. Except brand association for juice
brand of ABC there are not correlate with consumer loyality.

Key word: Brand Awareness, Brand Association, Brand Perceived Quality,
Consumer Loyalty juice Brand of Buavita and ABC.
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