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ABSTRAK 

Penelitian ini dilakukan untuk menguji pengaruh bauran penjualan eceran 
terhadap citra Matahari department store Malioboro, dengan menggunakan 
analisa regresi. Ia melibatkan tujuh variabel independen yaitu produk, harga, 
lokasi, promosi, fasilitas fisik, pelayanan, dan wiraniaga. Selain itu juga penelitian 
ini melibatkan satu variabel dependen yaitu citra. Sebanyak 60 konsumen telah 
diambil sebagai sampel berdasarkan metode convenience sampling. Hasil analisa 
menunjukkan adanya empat temuan. 1) Berdasarkan analisis menunjukkan bahwa 
variabel produk, harga, lokasi, promosi, fasilitas fisik, dan pelayanan berpengaruh 
positif dan signifikan terhadap citra Matahari department store Malioboro. Dan 
variabel wiraniaga tidak memiliki pengaruh signifikan terhadap citra Matahari 
department store Malioboro. 2) variabel harga merupakan variabel yang paling 
dominan mempengaruhi citra Matahari department store Malioboro dengan nilai 
standar error sebesar 0,050 dan signifikansi sebesar 0,005. 3) Berdasarkan analisis 
menunjukkan bahwa variabel bauran penjualan eceran yang terdidri dari produk, 
harga, lokasi, promosi, fasilitas fisik, pelayanan, dan wiraniaga secara serempak 
atau simultan berpengaruh signifikan terhadap citra Matahari department store 
Malioboro. 4) Berdasarkan analisis menunjukkan bahwa variasi variabel 
independen yaitu variabel bauran penjualan eceran (produk, harga, lokasi, 
promosi, fasilitas fisik, pelayanan, dan wiraniaga) mampu menjelaskan variasi 
variabel dependen yaitu variabel citra sebesar 72,1%. Sedangkan sisanya sebesar 
24,6% dijelaskan oleh variabel lain diluar model penelitian. 

 

Kata kunci: bauran penjualan eceran, citra, dan department store. 

 

 

 

 

 

 

 

 

 

 

 



ABSTRACT 

This research aims at examining the effect of retailing mix toward the 
image of Matahari department store Malioboro using regression analysis. It 
involves sevent independent variables, product, price, place, promotion, physical 
facilities, services, and sale forces. Beside that, this research also involves one 
dependent variable, image. Based on convenience sampling method, 60 
consumers are considered being the sample in this study. The analysis shows four 
primary features of the results. 1) Based on analysis shows that product, price, 
place, promotion, physical facilities, and services variables have a significant 
effect on image of Matahari department store Malioboro. And sale forces do not 
have a significant effect on image of Matahari department store Malioboro. 2) 
The most effect toward the image of Matahari department store Malioboro is 
price variable with standar error 0,050 and significancy 0,005. 3) Based on 
analysis shows that retailing mix variable that consist of product, price, place, 
promotion, physical facilities, services, and sale forces simultaneously have a 
significant effect on image of Matahari department store Malioboro. 4) Based on 
analysis shows that independent variables is retailing mix variables (product, 
price, place, promotion, physical facilities, services, and sale forces) can explain 
dependent variable 72,1%. And 24,6% is explained by another variables out of 
the research form.  

 

Keywords: retailing mix, image, department store. 
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