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Sigit Purnomo
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INTISARI

Penelitian ini  bertujuan untuk mengidentifikasi pengaruh daya tarik
(attractiveness) dan kredibilitas (credibility) yang dimiliki grup Sm*sh sebagai
celebrity endorser Kartu As di kalangan mahasiswa Universitas Muhammadiyah
Yogyakarta. Metode penelitian ini menggunakan pendekatan penelitian survei.
Dalam penelitian ini populasi yang digunakan adalah mahasiswa Universitas
Muhammadiyah Yogyakarta yang pernah menonton iklan Kartu As di televisi.
Jumlah sampel yang diteliti adalah 100 responden. Instrumen yang digunakan
dalam penelitian ini berupa kuesioner, yang sudah dilakukan uji validitas dan
reliabilitas. Alat analisis data yang digunakan adalah analisis deskriptif. Hasil
penelitian menunjukkan bahwa daya tarik (attractiveness) dan kredibilitas
(credibility) yang dimiliki grup Sm*sh sebagai celebrity endorser Kartu As di
kalangan mahasiswa Universitas Muhammadiyah Yogyakarta masuk pada
tingkatan sedang.

Kata kunci: Periklanan, Celebrity Endorser, Daya Tarik, Kredibilitas.
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THE IDENTIFICATION OF THE ATTRACTIVENESS AND CREDIBILITY
OF SM*SH AS CELEBRITY ENDORSER FOR KARTU AS
(A Study on the Students of Muhammadiyah University of Yogyakarta)

Sigit Purnomo
2006 04 10118

ABSTRACT

This research is purposed to identify the attractiveness and credibility possessed
by a boyband group named Sm*sh, as celebrity endorser for Kartu As among the
students of Muhammadiyah University of Yogyakarta. Survey research approach
is used as research methodology. The population of this research are the students
of Muhammadiyah University of Yogyakarta who had been watch Kartu As
advertising on television. One hundred respondents are used in this research as
sample. This research utilized questionnaire as data collecting instruments, which
are examined with validity and reliability test. Data analyzing method used in this
research is descriptive analysis. The result of the research shows that the
attractiveness and credibility of Sm*sh, as celebrity endorser for Kartu As are at
medium level among the students of Muhammadiyah University of Yogyakarta.

Keywords: Advertising, Celebrity Endorser, Attractiveness, Credibility.
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