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INTISARI

Kepuasan konsumen adalah perasaan senang atau kecewa seseorang yang timbul
karena membandingkan kinerja yang dipersepsikan produk (atau hasil) terhadap ekspektasi
mereka. Selain itu dengan perkembangan ekonomi pada saat sekarang ini akan membawa
dampak yang cukup besar dalam dunia usaha khususnya di bidang kuliner.

Penelitian tentang kepuasan konsumen yang diukur melalui Attributes Related to the
Product, Attributes Related to the Service, Attributes Related to the Purchase terhadap
kepuasan konsumen Wroeng Steak And Shake di Kota Yogyakarta. Tujuannya untuk
mengetahui pengaruh Attributes Related to the Product, Attributes Related to the Service,
Attributes Related to the Purchase terhadap kepuasan konsumen. Populasi dalam penelitian
ini adalah pelanggan Waroeng Steak and Shake. Metode pengambilan sampel yang di
gunakan yaitu non-probability sampling yaitu purposive sampling yaitu mengumpulkan
informasi dari anggota populasi berdasarkan kriteria tertentu dengan jumlah sampel 120
orang.

Dalam penelitian ini analisis regresi linier berganda dengan menggunakan bantuan
program SPSS 19.0 for windows untuk mengetahui pengaruh variabel independent terhadap
dependent. Hasil penelitian menunjukkan bahwa dari ketiga variabel yang diteliti ada dua
variabel yang berpengaruh signifikan terhadap kepuasan konsumen yaitu variabel Attributes
Related to the Product dan Attributes Related to the Purchase, sedangkan variabel
Atrributes Related to the Servise tidak signifikan artinya tidak mempunyai pengaruh yang
signifikan terhadap kepuasan konsumen.

Kata kunci: Attributes Related to the Product, Attributes Related to the Service, Attributes
Related to the Purchase

ABSTRACT



Consumer satisfaction is feeling happy or dissapointed person arising from
comparing the perceived perfomance of the product (or outcome) of their expectations. In
addition to the development economi at this present moment will bring a considerable
impact in the business world, especially in the field of food.

Research on costumer satisfaction as measured through the Attributes Related to the
Product, Attributes Related to the Service, Attributes Related to the Purchase of costumer
satisfaction in Waroeng Steak And Shake. The goal is to determine the effect Attributes
Related to the Product, Attributes Related to the Service, Attributes Related to the Purchase
of consumer satisfaction. The population in this study is the costumer Waroeng Steak and
Shake. The sampling method used non-probability sampling is purposive sampling to collect
information from members of the population approachable and obtained with a sample of
120 people.

In this study, multiple liniear regression analysis using SPSS 19.0 for windows is
needed to determine the effect of the variables independent to dependent. The result showed
that the three variables under study there were two variables that significantly influence
consumer satisfaction that is variable Attributes Related to the Product and Attributes
Related to the Purchase, while variable Attributes Related to the Service insignificant means
not having a significant influence on consumer satisfaction.

Keyword: Attributes Related to the Product, Attributes Related to the Service, Attributes
Related to the Purchase.

KATA PENGANTAR
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