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ABSTRAK
Universitas Muhammadiyah Yogyakarta
Fakultas llmu Sosial dan Ilmu Politik
Jurusan llmu Komunikasi
Konsentrasi Public Relations
Rizky Ardhani Nugroho
20080530009
Strategi Komunikasi Pemasaran Jasa Laundry Kiloan Simply Fresh Dalam
Mengembangkan Sistem Franchise
Tahun Skripsi : 2013, 152 halaman + 38lampiran
Daftar Pustaka : 21 buku + 14 situs website + 1 proposal Franchise

Prospek dalam usaha Laundry sangat meyakinkan karena kebutuhan
manusia akan pakain bersih harus terpenuhi setiap harinya. Dengan prospek usaha
yang sangat menjanjikan ini Simply Fresh telah menetapkan target bahwa di tahun
2014 Simply Fresh harus telah hadir 1000 Outlet yang tersebar di kota dan
kabupaten diseluruh Indonesia. Target ini memang cukup berat jika tidak
didukung dana yang memadai, sumber daya manusia yang handal, serta sistem
usaha yang baik dan profesional. Simply fresh terus mengembangkan usahanya
dengan mengajak masyarakat luas untuk menjadi mitra usaha melalui sistem
franchise. Mengajak dan meyakinkan pengusaha dan masyarakat luas untuk
menjadi calon franchisee dalam sistem ini merupakan hal yang tidak mudah,
butuh strategi yang baik dalam penyampaian sistem franchise ini, oleh karena itu,
peniliti fokus kepada strategi komunikasi pemasaran yang diterapkan Simply fresh
laundry. Tujuan penelitian ini adalah untuk menggambarkan bagaimana strategi
komunikasi pemasaran jasa Laundry Kiloan Simply Fresh dalam mengembangkan
sistem franchise. Penilitian ini menggunakan jenis penelitian deskriptif dan
menganalisis menggunakan pendekatan kualitatif. Penelitian ini bertempat di
kantor Pusat Simply Fresh laundry Jalan Monjali No 251 Sleman, Yogyakarta.

Berdasarkan hasil penelitian ini, kegiatan komunikasi pemasaran yang
dilakukan Simply Fresh dengan cara advertising melalui media cetak dan
elektronik, personal selling , direct marketing, EXPO,dan publisitas, dari strategi
komunikasi pemasaran tersebut dihasilkan perbulannya franchisee baru. Kegiatan
pemasaran yang dilakukan cukup berhasil namun permasalahan anggaran serta
pemaksimalan konten dalam media sosial dan media cetak,serta pengukuran hasil
promosi masih perlu dibenahi.

Kata Kunci : Simply Fresh, Laundry, Komunikasi Pemasaran, Franchise
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ABSTRACT
University of Muhammadiyah Yogyakarta
Faculty of Political and Social Science
Major of Communication Science
Concentration of Public Relations
Rizky Ardhani Nugroho
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Marketing Communication Strategy of Simply Fresh Laundry Services on
Developing Franchise System

Years of Thesis : 2013, 152 pages + 38 archives
References : 21 books + 14 websites + 1 Franchise proposal

Prospects on laundry business is very convincing since people’s need for
clean clothes must be fulfilled everyday. By looking at the promising prospect,
Simply Fresh has set a target, that is by 2014, they must have been present 1000
outlets in both regencies and cities throughout Indonesia. This target apparently is
not an easy work if not supported by adequate funding, skilled human resources as
well as good and profesional business system.

Simply fresh continues to expand their business by inviting public to be their
partner under franchise system. Inviting and convincing enterpreneur and public
to be their partner are not easy since it needs good strategy on conveying this
system. Therefore, the researcher would like to focus on maketing-communication
strategy that is implemented by Simply fresh Laundry.

The aim of this research is to describe how the marketing communication strategy
of simply fresh laundry services develops their franchise system. This study used
descriptive research and analyzed the data by applying qualitative approach. The
research was conducted on Simply Fresh Laundry office center at Monjali street
No. 251 Sleman, Yogyakarta.

Based on the results, the marketing communication activities undertaken Simply
Fresh is by advertising through printed and electronic media, personal selling,
direct marketing, EXPO, and publicity. Thus, it result monthly new franchise.
Those strategies are quite successful. However, budget problems, lack of
maximizing social media and printed content, as well as the measurement of
promotion results still need to be revised.

Key words : Simply Fresh, Laundry, Marketing communication, Franchise
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