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MOTTO 

 

“Ada dua kenikmatan yang banyak manusia tertipu, yaitu nikmat sehat dan waktu 

senggang” (HR. Bukhari No. 6412, dari Ibnu ‘Abbas). 

 

“When you succeed, you earn something. When you fail, you learn something. 

You need both.” (Dr. Bilal Philips) 
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