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INTISARI 

 

 

 Penelitian ini bertujuan untuk menganalisis pengaruh ekuitas merek yang 

terdiri dari kesadaran merek, asosiasi merek, persepsi kualitas, dan loyalitas merek 

terhadap keputusan pembelian minuman isotonik merek mizone di Universitas 

Muhammadiyah Yogyakarta Fakultas Ekonomi. Subjek dalam penelitian ini 

adalah mahasiswa Universitas Muhammadiyah Yogyakarta Fakultas Ekonomi. 

Objek dalam penelitian ini adalah minuman isotonik merek mizone. Teknik 

pengambilan sampel menggunakan purposive sampling dengan kriteria 

mahasiswa yang pernah membeli minuman isotonik merek mizone minimal 1 

kali. Sampel pada penelitian ini 120 responden. Metode analisis yang digunakan 

adalah analisis kuantitatif. Analisis ini meliputi uji validitas dan uji reliabilitas, 

analisis regresi linier berganda, pengujian hipotesis yaitu uji F dan uji t. 

 Berdasarkan analisis yang telah dilakukan diperoleh hasil bahwa ekuitas 

merek yang terdiri dari kesadaran merek, asosiasi merek, persepsi kualitas, 

loyalitas merek berpengaruh terhadap keputusan pembelian, kesadaran merek 

berpengaruh positif terhadap keputusan pembelian, asosiasi merek berpengaruh 

positif terhadap keputusan pembelian, persepsi kualitas berpengaruh positif 

terhadap keputusan pembelian, loyalitas merek berpengaruh positif terhadap 

keputusan pembelian. 

Kata kunci: ekuitas merek, kesadaran merek, asosiasi merek, persepsi  

 kualitas, loyalitas merek, keputusan pembelian. 
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ABSTRACT 

 This study aims to analyze the influence of brand equity such as brand 

awareness, brand association, perceived quality and brand loyalty toward 

purchasing decisions a drink isotonic brand mizone in University Muhammadiyah 

Yogyakarta Faculty Economic. The subject in this study are student University 

Muhammadiyah Yogyakarta Faculty Economic. The tehnic to take sample by 

using the purposive sampling with criteria student that ever buying a drink 

isotonic brands mizone minimum 1 time. Sample in this study of 120 respondents. 

The method analyze used are quantitative analysis. This analyze include : the 

validity and reliability, multiple regression analysis, hypotheses testing that is F 

test and t test. 

 Based on the analysis that have been made the result are brand equity 

such as brand awareness, brand association, perceived quality, brand loyalty 

positive influence toward purchasing decisions, brand awareness positive 

influence toward purchasing decisions, brand association positive influence 

toward purchasing decisions, perceived quality positive influence toward 

purchasing decisions, brand loyalty positive influence toward purchasing 

decisions. 

Keyword : brand equity, brand awareness, brand association, perceived quality,                             

 brand loyalty, purchasing decision. 
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