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ABSTRACT 

The Influence of Promotion to Patient Attitude of PKU Muhammadiyah 
Hospital of Bantul 

 
Sari Dwi Astuti, Susanto, M. Syafril Nusyirwan 

Magister Management of Hospital 
Muhammadiyah University of Yogyakarta 

 
 

Background : With a lot of hospital around Bantul, to be known by society, the 

hospital should be doing a promotion including PKU Muhammadiyah Hospital of 

Bantul. Promotion is very useful to give an information to society about the 

excellence and services that offered by hospital, in hope that hospital could be the 

reference of society to get treatment and medical helps. 

Methode : This study used quantitative and descriptive with cross sectional 

approach. The population is all outpatient patient. There are 90 samples. Analysis 

test using double linier regression. 

Result and Discussion : Regression equivalent showed Y = 3.069 + 0.0225X1 + 

0.105X2 + 0.267X3 + 0.338X4 + e. Determinat coefficient (R²) 0.649, it implied 

that simultaneously promotion mix affected as much as 64.9% to patient attitude. 

Value of F calculation was 42.159 with F significant was 0.000 with reability 

95%. Promotion mix factor that influence patient attitude of PKU Muhammadiyah 

Hospital of Bantul are advertising (2.129, p=0.036), direct marketing (2.774, 

p=0.007) and public relation (3.657, p=0.000). The factor that is not influence to 

patient attitude is personal selling (1.074, p=0.286). 

Conclusion : The promotion mix factor that influence to patient attitude of PKU 

Muhammadiyah Hospital of Bantul are advertising, direct marketing and public 

relation. 

Keyword : Patient attitude, adevertising, personal selling, direct marketing and 

public relation. 

 


