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INTISARI 

Penelitian ini dilakukan untuk menguji pengaruh lokasi, tata letak, harga, 

kelengkapan produk, dan kualitas pelayanan terhadap kepuasan konsumen 

Swalayan Menara Yogyakarta. Populasi dalam penelitian adalah seluruh 

konsumen Swalayan Menara Yogyakarta, dengan jumlah sampel sebesar 100 

responden.  Teknik pengambilan sampel yang digunakan dalam penelitian ini 

adalah  metode purposive sampling. Penelitian ini dilakukan dengan metode 

survey dan dianalisis dengan menggunakan analisis regresi linear berganda. Hasil 

penelitian menunjukkan bahwa variabel lokasi, tata letak, harga, kelengkapan 

produk, dan kualitas pelayanan berpengaruh secara simultan terhadap kepuasan 

konsumen. Berdasarkan uji parsial, variabel lokasi, tata letak, harga, kualitas 

pelayanan berpengaruh terhadap kepuasan konsumen sedangkan variabel 

kelengkapan produk tidak berpengaruh terhadap kepuasan konsumen. 

Berdasarkan angka Standarized Coefficient Beta, variabel kualitas pelayanan 

mempunyai pengaruh paling dominan terhadap kepuasan konsumen. 

Kata Kunci: Lokasi, Tata letak, Harga, Kelengkapan produk, Kualitas pelayanan, 

Kepuasan Konsumen. 
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ABSTRACT 

This research aimed to test the influence of location, layout, price, completeness 

of products, and service quality toward consumers satisfaction of Swalayan 

Menara of Yogyakarta. The population of this research was all consumers of  

Swalayan Menara Yogyakarta with the samples of 100 respondents. The sampling 

technique in this case was purposive sampling method. This research was 

conducted by using survey method and analysed by using multiple linear 

regression analysis. The result of this research indicated that location  variable, 

layout, price, completeness of product, and service quality affect toward 

consumers satisfaction simultaneously. Based on partial analyze, location 

variable, layout, price, completeness of product, and service quality affect toward 

consumers satisfaction where as completeness of product variable had no affect 

toward consumers satisfaction. Based on the value of Standarized Coefficient 

Beta, service quality variable had the most dominant affect toward consumers 

satisfaction. 

Key words: Location, Layout, Price, Completeness Of Product, Service Quality, 

Consumers   Satisfaction 
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