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MOTTO

Time is like a sword. If you don't use it well, it will use you. ( HR. Muslim ).

Someone acting without knowledge is like traveling without guidance. And many

people already know that people like that would be destroyed, not saved. ( Hasan
Al Bashri ).

It is not knowledge that should come to you, but you who should go to
knowledge. ( Imam Malik ).

Knowledge is not memorized, but it is beneficial. ( Imam Shafi'i ).

Anyone who goes out of the house to seek knowledge, then he is in the way of
Allah until he returns. ( HR. Tirmidhi ).

The most complete gift of God is life based on science. ( Ali ibn Abi Talib ).

What really counts is a good end, not a bad start. ( Ibn Taymiyah ).
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