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INTISARI

Penelitian i bertujuan untuk menguji secara serentak dan parsial pengaruh
dan ketidakpuasan konsumen, karakteristik kategori produk, dan kebutuhan
mencari variasi terhadap keputusan perpindahan merk pada konsumen pengguna
shampo dan sabun mandi. Pendekatan perpindahan merk dapat membantu dalam
memecahkan masalah dan pengambilan keputusan yang berhubungan dengan
loyalitas terhadap suatu merk. Besar sampel adalah 100 responden, yang dianggap
telah cukup mewakili penelitian. Tekhnik pengambilan sampel menggunakan
“Purposive Sampling”. Model analisis vang digunakan dalam penelitian ini adalah
analisis regresi linier berganda, analisis regresi secara serentak, analisis regresi
secara parsial dan uji koefisien determinasi.

Hasil penelitian menunjukan bahwa keputusan perpindahan merk pada
konsumen pengguna shampo dan sabun mandi dapat dipengaruhi oleh variabel
ketidakpuasan konsumen, karakteristik kategori produk dan kebutuhan mencari
variasi. Hasil lamnya menunjukan bahwa variabel ketidakpuasan konsumen
mempunyal pengaruh vang paling domman dalam keputusan perpindahan merk,
maka dapat disimpulkan bahwa variabel ketidakpuasan tersebut memperkuat
hubungan variabel independen terhadap variabel dependen.

Kata Kunci : perpindahan merk, ketidakpuasan konsumen, karakteristik kategori
produk, kebutuhan mencari variasi
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ABSTRACT

The Effect of Unsatisfying Consumer, Characteristic for Product Category
and Need to Find Out Variation on Brand-Changing Decision

This research aimed to test simultancously and partially the effect of
Unsatisfying Consumer, Characteristic for Product Category and Need to Find
Out Variation on Brand-Changing Decision for shampoo and soap user. Brand-
Changing approach can help in resolving the problem and taking decisioan related
to royalti for a brand. Number of sample was 100 respondents, supposed to
represent the research. Technigue of taking sample used Purposive Sampling.
Analysis model used indis reserch was multiple liniel regression, simultaneous
and partial regression analysis, and test for coefficient of determination.

Result of research showed that brand-changing decesion for shampoo and soap
user could be influenced by unsatisfving consumer variable, characteristic for
product category and need to find variation out. The other resuit indicated tht
unsatisfying consumer variable had most dominant effect on brand-changmg
decision, then it could be concluded that unsatisfying vanable strengthened
relationship between independent variable and dependent one.

Keywords: brand changing, unsatisfving consumer, characteristicfor product
category, need to find variation out
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