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INTISARI

Penelitian ini dilakukan untuk menganalisis pengaruh Citra merek dan
kualitas persepsian terhadap keputusan pembelian produk kosmetik Wardah.
Jumlah responden 100 dan obyek dalam penelitian ini adalah produk kosmetik
Wardah. Alat analisis menggunakan Regresi Linier Berganda, uji F, uji t dan
Koefisien Determinasi.

Berdasarkan analisis yang telah dilakukan, maka diperoleh hasil bahwa
citra merek berpengaruh positif dan signifikan terhadap keputusan pembelian
produk kosmetik merek Wardah. Kualitas persepsian pengaruh positif dan
signifikan terhadap keputusan pembelian produk kosmetik merek Wardah. Citra
merek dan kualitas persepsian secara simultan berpengaruh positif dan signifikan
terhadap keputusan pembelian produk kosmetik merek Wardah.

Kata kunci :  Citra merek, kualitas persepsian, keputusan pembelian produk
kosmetik Wardah.
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ABSTRACT

This research was conducted to analyze the influence of brand image and
perceived quality on the purchasing decisions of Wardah cosmetic product .
Number of samples were 100 respondents and the object of this research was
Wardah cosmetic products. This study used Multiple Linear Regression analysis ,
F test, t test and the coefficient of determination.

Based on the analysis conducted , the obtained results that the brand
image had significant positive influence on purchasing decisions of Wardah
brand cosmetic products. Perceived quality had significant positive influence on
purchasing decisions of Wardah brand cosmetic products. Brand image and
perceived quality simultaneously had positive and significant influence on
purchasing decisions of Wardah cosmetic products.

Keywords : brand image , perceived quality, purchasing decisions of Wardah
cosmetic products .
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