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MOTTO 

"And do not despair from the grace of God. Surely there is no break from the 

mercy of Allah but those who are Kufr ". 

(Q. Yusuf: 87) 

 

"Because actually after difficulties there are conveniences, actually after 

difficulties there is ease. So, when you have finished (from one matter), work 

earnestly (other affairs), and only to God - you should hope ". 

(Surat al-Insyirah: 5-8) 

 

 

 

“Don’t give up when you still have something to give. Nothing is really over 

until the moment you stop trying” 
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