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INTISARI 

Penelitian ini bertujuan untuk menganalisis Pengaruh Motivasi Konsumen, 

Persepsi Kualitas dan Sikap Konsumen Terhadap Keputusan Pembelian Produk 

Ramah Lingkungan AMDK Merek Ades di Kotamadya Yogyakarta. Subyek 

dalam penelitian ini adalah konsumen AMDK merek Ades di Kotamadya 

Yogyakarta. Sampel penelitian berjumlah 132 responden, tetapi dalam penelitian 

ini hanya 128 sampel yang digunakan dan diolah. Metode dalam penelitian ini 

menggunakan purposive sampling dan data diolah menggunakan regresi linier 

berganda dengan menggunakan software SPSS. 

Hasil penelitian ini menunjukan bahwa motivasi konsumen berpengaruh 

signifikan terhadap keputusan pembelian, persepsi kualitas berpengaruh signifikan 

terhadap keputusan pembelian dan sikap konsumen berpengaruh signifikan 

terhadap keputusan pembelian. 

Kata kunci : Motivasi Konsumen, Persepsi Kualitas, Sikap Konsumen dan 

Keputusan Pembelian 
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ABSTRACT 

This research aimed at analyzing the effects of Consumer Motivation, 

Perceived Quality and Consumer Attitudes on Buying Decision green produck of 

mineral bottled water Ades at Yogyakarta city. The subyek of this research are 

consumer mineral bottled water merk Ades at Yogyakarta city. The sample of this 

research are 132 respondents, but only this research just 128 sample were used 

and processed. The method of this research used purposive sampling. The data 

analysis used multiple linear regression with SPSS software. 

The result of the research shown that consumer motivation gave 

significant influences to the buying decision, perceived quality gave significant 

influences to the buying decision and consumer attitudes gave significant 

influences to the buying decision. 

 

Keywords: Buying Decision, Consumer Motivation, Perceived Quality, Consumer 

Attitudes. 
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