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Sesungguhnya setelah kesulitan itu ada kemudahan.
(Q.S. Al-Insyirah: 6)

If everything has been setting by Allah, so why worry?
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INTISARI

Penelitian ini bertujuan menguji pengaruh ekuitas merek terhadap
keputusan pembelian handphone merek android dengan obyek penelitian
Mahasiswa UMY pada tahun 2014 baik secara simultan mau pun parsial dengan
menggunakan variabel independen kesadaran merek, kesan kualitas, asosiasi
merek, loyalitas merek dan variabel dependen keputusan pembelian.

Hasil dari penelitian ini adalah secara simultan kesadaran merek, kesan
kualitas, asosiasi merek, loyalitas merek berpengaruh positif dan signifikan
terhadap keputusan pembelian. Secara parsial kesadaran merek, kesan kualitas,
asosiasi merek, loyalitas merek juga berpengaruh positif dan signifikan terhadap
keputusan pembelian.

Kata kunci: kesadaran merek, kesan kualitas, asosiasi merek, loyalitas
merek, keputusan pembelian.
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ABSTACK

This study aims to examine the influence of brand equity on purchase
decisions android mobile phone brand with the object of research students in
2014 UMY both simultaneously would also partially by using the independent
variable of brand awareness, image quality, brand association, brand loyalty and
purchase decisions dependent variable.

Results from this study is the simultaneous awareness of brand, image
quality, brand association, brand loyalty and significant positive effect on
purchasing decisions. Partially brand awareness, image quality, brand
association, brand loyalty is also positive and significant impact on purchasing
decisions.

Keywords: brand awareness, image quality, brand association, brand loyalty,
purchase decisions.
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