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INTISARI 

 

Penelitian ini bertujuan untuk menganalisis pengaruh gaya hidup, persepsi 

harga dan kelompok referensi terhadap keputusan pembelian  smartphone Samsung 

berbasis Android di Universitas Muhammadiyah Yogyakarta.  

Obyek dalam penelitian ini adalah smartphone Samsung berbasis Android, 

sedangkang subyeknya adalah mahasiswa S1 Universitas Muhammadiyah 

Yogyakarta. Jumlah sampel dalam penelitian ini sebanyak 100 responden. 

Pengambilan sampel dilakukan dengan teknik purposive sampling. Analisis data 

dilakukan dengan menggunakan analisis regresi linier berganda. Sebelum dilakukan 

analisis data terlebih dahulu dilakukan uji kualitas instrumen, meliputi uji validitas 

dan uji reliabilitas.  

Berdasarkan hasil analisis yang dilakukan, menunjukan bahwa gaya hidup, 

persepsi harga dan kelompok referensi secara simultan berpengaruh signifikan 

terhadap keputusan pembelian smartphone Samsung berbasis Android. Gaya hidup 

secara parsial berpengaruh signifikan terhadap keputusan pembelian smartphone 

Samsung berbasis Android. Persepsi harga secara parsial berpengaruh signifikan 

terhadap keputusan pembelian smartphone Samsung berbasis Android. Kelompok 

referensi secara parsial berpengaruh signifikan terhadap keputusan pembelian 

smartphone Samsung berbasis Android. 

 

Kata Kunci : Gaya Hidup, Persepsi Harga, Kelompok Referensi dan Keputusan 

Pembelian. 
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ABSTRACT 

 

This research aims to analyze the influence of lifestyle, price perception and 

reference group on the decision to purchase Samsung Smartphone Android-based in 

Muhammadiyah University Yogyakarta. 

The object of the research was Samsung Smartphone Android-based, while the 

subjects were the undergraduate students of Muhammadiyah University  Yogyakarta. 

The sample size of the research was 100 respondents. The sampling technique used in 

the research was purposive sampling. The data was analyzed using multiple linear 

regressions. Before analyzing the data, quality test instrument was conducted 

including validity and reliability tests. 

Based on the result of analysis, it showed that life style, price perception and 

reference group were simultaneously have significant influence on the decision to 

purchase Samsung Smartphone Android based. Price perception is partially have 

significant influence on the decision of purchasing Samsung Smartphone Android-

based. The reference group is partially have significance influence on the decision to 

purchase Samsung Smartphone Android-based. 

 

Key words: life style, price perception, reference group, decision to purchase 
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