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Industri pariwisata merupakan salah satu sumber devisa negara yang sangat

dan menerapkan bauran promosi ( promotion mix ) yang terdiri dari : periklanan (
advertising ), promosi penjualan ( sales suport ). dan hubungan masyarakat (
public relations ), .
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Tourism industrial is one of the country resource of stock-exchange very potential
income total increase inner potential because fish tourist from various country and
region. Tourism development progress actually must be subsidized by several
efforts necessary be managed well and inwroughtly, See that promotion is one of
the first effort necessary is managed by tourism development progress in the effort
interesting tourist interest, so author does this watchfulness. This watchfulness is
have a title city tourism promotion strategy Bengkulu in interesting tourist interest
that aim to detect promotion strategy that done city tourism official Bengkulu in
interesting tourist interest. Object from this watchfulness tourism official office,
information and city communication Bengkulu. Watchfulness method that used
descriptive study that aims to describe systematically fact or certain population
characteristics factually and accurate. Data analysis technique with data collecting
watchfulness data that got through interview technique and documentation. And
from data that got to produce a city tourism promotion strategy implementation
Bengkulu consist of 1 (one) advertising that is media prints (newspaper),
electronic media (radio) and promotion at media outside space (banner and
billboard), 2 (two) sales support that is x-banner, brochure, billboard, leaflets,
guide book, ved, internet, 3 (three) public relations. From promotion strategy
implementation on so taken a conclusion that tourism official office, information
and city communication Bengkulu do a activity and promotion strategy in make
interest tourist to pay a visit to tour object exist in city Bengkulu by using and
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