ABSTRACT

This research aims to analyze the influence of consumer’s attitude factors
consisting product, service, price, milien, location and variation of foods/drink
loward buying decision. The taken object is Waroeng Steak and Shake and the

subject is the consumers of Waroeng Steak and Shake, who is over]7 years old.

Sampling method is purposive sampling. Data is assembled by
questionnaire method by question guidelines which are filled by customer af

Waroeng Steak and Shake. Total respondents are 135 customers.

Data is analyzed by multiple regression, t and f test. The result af the
research is: (a) independent variable consisting product, service, price, miliets,
location and variation of foods influence toward buying decision simultaneously.
(b} The product variable is significantly influence toward buying decision. (c)
Service variable is not significantly influence toward buying decision. (d) Price
variable is not significantly influence toward buying decision. (e) Milieu variable
is significamtly influence toward buying decision. () Location variable is not
significantly influence toward buying decision. (g) Variation of foods/drink

variable is not significantly influence toward buying decision.
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