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Sebelum Dimoderasi
Regression

Varlables Entered/Removed®

Variables Variables
Modoel Entered Removed Method
TR Enter
a. All requested variables entered.
b. Dependent Variable: Y
Model Summary®
' Adjusted R | Std. Error of
Model R R Square Square the Estimate
1 376° 141 124 84460
a. Predictors: (Constant), X4, X1, X2, X3
b. Dependent Variable: Y
ANOVAY
Mode! Ssqum o df Mean Sq F ig
_ uares ean Square Sig.
11 Regresslon 22.898 4 5.724 8.025 .000%
Residual 139.102 195 713
Total 162.000 169
a. Predictors: (Constant), X4, X1, X2, X3
b. Dependent Variable: Y
Coefficients®
Unstandardized Standardized
Coefficlents Coefficients
Model B Std. Ermor Beta t Sig.
Constant) 4.634 751 6.175 .000
X1 038 016 .164 2.362 019
X2 -071 020 -.265 -3.574 .000
X3 -.168 .050 -.281 -3.130 002
X4 425 .031 .83 4.044 onn




Setelah Dimoderasi
Regression

Varlables Entered/Removed®

Variables Variables
Model Entered Removed Method
X3X5'. Enter
X2X5
a. All requested variables entered.
b. Dependent Variable: Y
Model Summary®
| Adjusted R | Std. Emor of
Model R R Square Square the Estimate
1 5110 262 246 .78328
a. Predictors: (Constant), X4X5, X1X§, X3X5, X2X5
b. Dependent Variable: Y
ANOVAD
Sum of
Model Squares df Mean Square F Slg.
1 Regression 42.384 4 10.591 17.262 .000*
Resldual 119.636 195 614
Total 162.000 199
a. Predictors: (Constant), X4X5, X1X5, X3X5, X2X5
b. Dependent Variable: Y
Coefficlonts®
Unstandardized Standardized
Coefficlents Coefficlents
Model B Std, Error Beta t Slg.
(Constant) 3.113 .164 18.881 .000
Xi1X5 009 002 1.007 5.876 .000
X2X5 -.007 .002 -633 -3.243 .001
X3axs -022 . .006 -.541 -3.551 .000
X4X5 014 nn4d R1R Qa8 NN




Frequencies

GENDER
Cumulative
Frequency Percent Valid Percent Percent
Valid  Laki-laki 109 54.5 545 54.5
Perempuan 91 45.5 455 100.0
Total 200 100.0 100.0
USIA
Cumulative
Frequency Percent | Valid Percent Percent
Valid <20 tahun 44 22.0 22.0 22.0
20-21 tahun 114 57.0 57.0 79.0
> 21 tahun 42 21.0 21.0 100.0
Total 200 100.0 100.0
U_SAKU
Cumulative
) Frequency Percent Valid Percent Percent
Valid < Rp 750.000 88 440 44.0 440
Rp 750.000-Rp 1.500.000 93 46.5 465 90.5
> Rp 1.500.000 19 9.5 9.5 100.0
Total 200 100.0 100.0
PNGLRAN
Cumulative
Frequency Percent Valid Percent Percent
Valid < Rp 500.000 52 26,0 26.0 26.0
Rp 500.000-Rp 1.000.000 116 58.0 58.0 84.0
> Rp 1.000.000 32 16.0 16.0 100.0
Total 00 1nnn 400 A




