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MOTTO

Kesakjtan dan atr mata fadang menjadi bagian dari perjalanan
etiifit Restiksesat, ratiin baiyak yang eiggan Hieherinanyad
fiarrya untuk Resenangan sesaat
[yoevan]

merasa lelafi dan ta berdaya dari usafa yang
([afi tafiu betapa Rerasiyd engha telah berilsahia
[AA. Abdurrafiman]

Jikg engRau

seperﬁ sta-sia, A

Masa depan adalah milik merekg yang percaya pada kgindahan
impi-niinpi ereRa
[Eleanor Roosevelt]

nangan fati menyelamatkgn manusia
dari kebift Resah,
akal sehat dan ifmu menjauhRan manusia dari jurang
kebodofiati,
sedangkan Rgyakinan dan rasa percaya diri
akat membangRitRan niansia

dari sist lemafinya

[yoevah]

Kpsabaran dan Rete




INTISARI

Kata Kunci : Keterlibatan, Kepercayaan merek,




ABSTRACT

Consumer uniqueness is depicted in their involvement. Each consumer has
their own level and fype of involvement as it has been proved in many researches.
Involvement has been proved to have an effect on consumer’s decision process.
Brand Trust Is a relatively new concept. Not much information is available about its
backgrounds. This research tried to discover whether the involvement concept would
create any significance effect as it shares a relatively same psychological process.
This research used the Path Aralysis to ted hypothesis. The result showed that the
Qpe and level of involvement had a significance effect on Brand Trust,

Keywords : Involvement, brand trust.
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