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ABSTRACT

Consumer uniqueness is depicted in their involvement. Each consumer has
their own level and fype of involvement as it has been proved in many researches.
Involvement has been proved to have an effect on consumer’s decision process.
Brand Trust Is a relatively new concept. Not much information is available about its
backgrounds. This research tried to discover whether the involvement concept would
create any significance effect as it shares a relatively same psychological process.
This research used the Path Aralysis to ted hypothesis. The result showed that the
Qpe and level of involvement had a significance effect on Brand Trust,
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