DAFTAR PUSTAKA

Alni, Rahmawati, dkk., (2012).Statistika, Universitas Muhammadiyah
Yogyakarta, Yogyakarta.

Aprilia, Dhany P.S. (2013). Pengaruh Citra Merek Terhadap Loyalitas
Konsumen Olive Fried Chiken di Yogyakarta. FE Universitas
Muhammadiyah Yogyakarta.

Arnould, E.J., Price, L.L dan Zinkhan, G.M (2005), Consumers 2"%d. New
York : McGraw-Hill.

Bei, L.T. dan Chiao, Y.C. (2001), “ An integrated model for the effects of
perceived product, perceived service quality, and perceived price
fairness on consumer satisfaction and loyalty ““. Jurnal of consumer
satisfaction, Dissatisfaction and Complaining Behavior, 14, 125-40.

Bennett, R. dan Rundle-Thiele, S. (2004), *“ consumer satisfaction not be the
only goal ”. Journal services marketing, 18, 7, 514-523.

Budi, R.S. dan Sihombing, S.O. (2010). Hubungan kepantasan Harga,
Kepuasan Pelanggan, Loyalitas dan Harga yang dapat Diterima: Studi
Empiris pada Perusahaan Jasa. Jurnal Ekonomi dan Bisnis EKOBIS,

11, 1, 67-77.
Darian, J.C., Tucci, L.A. dan Wiman, A.R (2001), “ Perceived salesperson
service attributes and retail patronage intentions . International

Journal of Retail & Distribution Management, 29, 4/5, 205-213.

Dick, A.S. dan Basu, K. (1994), “ Costumer Loyalty: Toward an integrated
conceptual framework. Journal of the Academy of Marketing Science,
22,99-113.

Dimitriades, Z. S. (2006), “ Customer satisfaction, loyalty, and commitment in
service organizations: Some evidence from Greece “. Management
Research News, 29, 12, 782-800.

Dovaliene, A. dan Virvilaite, R. (2008), “ Customer value and its contribution
to the longevity of relationship with service provider: the case of
theatre industry “. Inzinerine Ekonomika Engineering economics, 1,
66-73.

Ghozali, Imam. 2006. “Aplikasi Analisis Multivariate Dengan Program

SPSS”.Semarang : Badan Penerbit Undip.



Hair, J.F.Jr., Anderson, R.E., Tatham, R.L dan Black W.C. (2006),
Multivariate Data Analysis, 6™ ed. Engelwood Cliffs: NJ Prentice
Hall.

Han, H. dan Ryu, K. (2009), “The roles of the physical environment, price
perception, dan customer satisfaction in determining costumer loyalty
in the restaurant industry.Journal of Hospitality & Tourism Research,
33, 4, 487-510.

Hansemark, O. C., & Albinsson, M. (2004). Customer Satisfaction and
Retention: The Experiences of Individual Employees. Managing
Service Quality, 40-57.

Henning-Thurau, T., Gwinner, K.P. dan Gremier, D.D. (2002), “Understanding
relationship marketing outcomes an integration of relational benefits
and relationship quality”.Journal of service Research, 4, 3, 230-247.

Herrmann, A. L. Xia. K.B. Monroe. and F. Huber. (2007). The Influence of
Price Fairness on Customer Satisfaction: An Empirical Test in the
Context of Automobile Purchases. Journal of Product & Brand
Management. 1 (16): 49-58.

Hoyer and Macinnis. (2010). Consumer Behavior 5th edition. USA: South-
Western
Kertajaya, Hermawan . (2002), Hermawan Kertajaya On Marketing. Gramedia

Pustaka, Jakarta.

Kotler, P. (2000), Marketing management: The millennium edition. Upper
Saddle River, NJ: Prentice-Hall, Inc.

Kotler, P. dan Armstrong, G. (2001), principle of marketing, 9" ed. Upper
Saddle River, NJ: Pearson Prentice Hall.

Kaotler, P. (2003) Manajemen Pemasaran. Edisi kesebelas, Jakarta: Indeks
kelompok Gramedia.

Kotler, P. dan Keller, K.L. (2009), Marketing Management, 13" ed.Upper
Saddle River NJ: Pearson Education, LTD.

Logiawan, Y. dan Subagio, H. (2014). Analisis Customer Value Terhadap
Customer Loyalty dengan Customer Satification Sebagai variabel
Intervening pada Restoran Bandar Djakarta Surabaya. Jurnal
Manajemen Pemasaran Petra VVol. 2, No. 1, (2014) 1-11.

Lovelock, C., Wirtz, J., Keh, H.T. dan Lu, Xiongwen. (2005), Sarvice
Marketing in Asia 2" ed. Upper Saddle River, NJ: Prentice-Hall.



Martin-Consuegra, D., Molina, A. dan Esteben A. (2007). An Integrated Model
of Price, satisfaction and Loyalty: an Empirical Analysis in the Service
Sector. Journal of Product ang Brand Management, 16, 7, 459-468.

Nagle, T.T dan Hogan, J. (2006), The Strategy and Tactics of Pricing : A
Guide to Growing More Profitably.Prentice Hall.

Peter, J.P., & Olson, J.C. (2005). Consumer behavior & marketing strategy
(7" ed ). New York: McGraw-Hill.

Peter, J.P. dan Donnelly, J.H.Jr. (2007), Marketing Management: Knowledge
and Skills, Beth ed. McGraw Hill International Edition.

Rundle-Thiele, S.R. (2006), “look after me and I will look after you”. Journal
of consumerMarketing, Special Isuue on Loyalty, Retention and
CRM, 23, 7, 414-20

Schiffman, Leon G., dan Kanuk, Leslie L. (2007), consumer Behavior, 9" ed.

Upper Saddle Rive River, NJ: Pearson Education, INC.

Sekaran, Uma, 2006. Research Methods For Business, edisi 4, buku 2, Jakarta:
Selemba Empat. Sexton, Don. (2006), marketing 101. Jakarta: PT.
Bhuama Ilmu Populer.

Sexton, 2006. Manajemen Sumber Daya Manusia. Yogyakarta: Andi Offset.

Sheth and Mittal. 2004. Perilaku Konsumen, Buku Satu, Penerbit Gramedia,
Jakarta.

Sugiyono. 2009. Metode Penelitian Kuantitatif dan Kualitatif. CV. Alfabeta:
Bandung.

Szymanski, D.M. dan Henard, D.H (2001), “Customers stastification: a meta

analysis of the Empirical evidence”. Journal of the Academy of
Marketing Science, 29, winter, 16-35.

Tjiptono, 2011, Pemasaran Jasa, Bayumedia, Malang.

Wong, A. dan Sohal, A. (2003), “Acrictical incident approach to the
examination of Customer Relationship management in a retail chain:
an exploratory study”. Qualitative MarketingResearch: An
international Journal, 6, 4, 248-262.



Yoon, S dan Kim, J. (2000), “An empirical validiation of a loyalty model
based on expectation Disconfirmation”. Journal of Consumer
Marketing, 17, 2, 120-136.



