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INTISARI 

 

 

Penelitian ini dilakukan untuk menganalisishubungan Experiential 

Marketing Customer Satisfaction & Customer Loyalty The House Of Raminten. 

Salah satu pendekatan pemasaran untuk mendukung terciptanya Customer 

Loyalty adalah memasarkan produk dengan menggunakan Experiential 

Marketing. Dengan mengintegrasikan unsur - unsur emosi, logika dan proses 

pemikiran umum dapat membangun hubungan dengan pelanggan sehingga dapat 

menarik kepuasan dan menumbuhkan loyalitas pelanggan. Tujuan penelitian ini 

ini adalah untuk mengetahui tanggapan pelanggan mengenai Experiential 

Marketing di The House Of Raminten dan hubungannya dengan kepuasan 

pelanggan dan loyalitas pelanggan. Adapun jumlah sampel yang diteliti sebanyak 

150 responden dari pelanggan yang mengunjungi The House Of Raminten 

menggunakan non probability sampling. Alat analisa yang digunakan Structure 

Analysis Modelling (SEM) dengan alat analisis AMOS. Experential Marketing 

memiliki pengaruh positif signifikan terhadap kepuasan pelanggan sesuai dengan 

nilai estimate, pengaruh Customer Satisfaction terhadap Customer loyalty  

menunjukkan terdapat pengaruh positif dan signifikan antara Customer 

Satisfaction terhadap Customer loyalty. Experiential marketing tidak berpengaruh 

langsung terhadap loyalitas pelanggan. 
 

Kata kunci: Experiential Marketing, Customer Satisfaction, Customer Loyalty & 

The House of Raminten  
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Abstract 

 

This researche do to analyse the relation of Expereintial Marketing, 

Customer Satisfaction & Customer Loyalty The House of Raminten. One of 

marketing approach to createz support customer loyalty is do marketer product 

using experiential marketing with integrated of emotion elements, logic & thought 

general process to build relation to customer that reach satisfaction & customer 

loyalty. This researche to do know what the responses of the house of raminten. 

Customer about Experiential marketing & the relationwith customer satisfaction 

&customer loyalty. 

 

The Analysis teqnique used is the SEM (Strukture Analysis Modeling) 

Amos with 150 respondents customer of the house of raminten with non 

probability sampling. Experiential Marketing significantly influence Customer 

Satisfaction fo estimate values, the influence of customer satisfaction to customer 

loyalty showed significantly & positive between Customer Satisfaction to 

Customer Loyalty. Experiential marketing does not significantly influence 

Customer Satisfaction. 

 

Keywords: Experiential Marketing, Customer Satisfaction, Customer Loyalty & 

The House of Raminten  
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