INTISARI

pelanggan, namun atribut yang berkaitan dengan produk belum berpengaruh

Kata kunci: loyalitas pelanggan, atribut yang terkait dengan produk, atribut yang
terkait dengan pelayanan, atribut yang berkaitan dengan pembelian
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ABSTRACT

This research aims to-know the influence of satisfaction atribute to
customer loyality. Satisfaction atribute consists of atribute related to product,
atribut related to service, atribute related to purchase. The research instrument
used in this research adobt that of Samuel & Foedjiawati (2005). Data collection
is conducted by disseminating questionaires. Respondent in this research are the
customer of Pasar Senggol Tegal Residence.

The regression analysis is used to test the influence of satisfaction atribute
toward customer loyality. The result indicates that atribute to service and atribute
to product have significant affect on customer loyality, but atribute related to
product have not significant effect on customer loyality.

Keywords: customer loyality, atribute related to product, atribute related to
service, atribute related to purchase
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