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MOTTO

""Allah senantiasa menolong seorang hamba selama hamba tersebut menolong
saudaranya yang lain."

(HR Muslim)

""Hard choices, easy life. Easy choices, hard life.”

(Jerzy Gregorek)

“That sometimes the reason why good things aren’t happening to you, is because
you are the good thing that needs to happen to other people.”

(Sergio’s Talks)
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