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MOTTO
“Do not weaken and do not grieve, and you will be superior if you are true
believers.”
(Q.S. Ali’Imran:139)
“Victorious warriors win first and then go to war, while defeated warriors go to
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thoughts, then later in his deeds. That is what it means to be educated”
(Pramoedya Ananta Toer)

“Your degree is just a piece of paper, your education is seen in your behaviour”
And

“A journey without mistake is a wasted life”



DEDICATION PAGE

Alhamdulillah praising the presence of Allah SWT & Prophet Muhammad

SAW so that the author can finish this thesis with all the assistance, support &

prayers of many people. This thesis I present to:

1.

My dearest mom and dad, Mr. Amin Rofik and Mrs. Tuti Alawiyah Thank
you for always understanding all the things. I grew up so well in your love
and motivated by your lives. Dad and Mom, you have always strive to give
me the best. You have been the impetus I have ever needed to succeed. I
love both of you a lot and appreciate your effort and love in bringing me up
to be a better individual. I am much lucky to be your daughter.

All of my family, especially my grandmother who never stop to support me
until Jannah. Rest in love to my beloved grandma and I love you.

My beloved KISP’s family, thank you so much for always making my
atmosphere so fun!

Thanks to TegalStudent.id’s Family for giving lot of amazing experience,
thank you for all the great moments as best part of my life!

All of IGOV 2017 family, that I couldn’t mention one by one. Thank you
for being sweets part of my journey.

My lovely friend Adella, without you I am nothing in IGOV! Thank you for
never leaving me in any situation, how blessed I meet you.

To friends that I couldn’t mention one by one. Thank you for all the

memories and kindness. See you on top!



PREFACE

All praise is to the presence of Allah SWT for all the blessings, abundance
of gifts, and inclusion. I do not forget to give my blessings and greetings to the
Great Prophet Muhammad SAW, who guides us on the path to bright truth.
Alhamdulillah for his blessing and permission only so that the writer can complete
this thesis with the title "Online Political Engagement Through Social Media As
Campaign Platform: A Study in Bantul Local Election 2020” as one of the
requirements to obtain a Bachelor degree in Government Science Department,
Faculty of Social and Political Sciences, Muhammadiyah University, Yogyakarta.
The author realizes that in the lecture process to the process of preparing this final
project do not escape the guidance, direction, and opportunities provided by many
parties. Without the help of various parties, this thesis writing might not work well.
With all humility, the author would like to thank:

1. Dr. Ir. Gunawan Budiyanto, M.P as the Rector of Universitas

Muhammadiyah Yogyakarta.

2. Dr. Titin Purwaningsih, S.IP., M.Sc as Dean of the Faculty of Social &

Political Sciences, Universitas Muhammadiyah Yogyakarta

3. Dr. Muchamad Zaenuri, M.Si as the Chairperson of the Government of

Universitas Muhammadiyah Yogyakarta.

4. Dr. Phil. Ridho Alhamdi, MA as Director of the International Program of

Government Affairs & Administration.



10.

Bambang Eka Cahya Widodo, S.IP., M.Si. as my thesis supervisor who is
always patient in guiding and directing me so that I can finish this thesis
well.

Dewi Sekar Kencono, S.IP., M.Si. as the examiner of my thesis who has
provided suggestions & input as a guide for me in completing the thesis
easily.

Tunjung Sulaksono, S.IP., M.Si. as the examiner of my thesis who has
provided suggestions & input as a guide for me in completing the thesis
easily.

All lecturers & Governmental Staff of Universitas Muhammadiyah
Yogyakarta. To all lecturers who have given knowledge & lessons.

All Staff Reference Room, Government Science Library, and the Central
Library of Universitas Muhammadiyah Yogyakarta for all information
facilities & services provided to the author.

All informants who have been willing to be interviewed and share all

information that is useful for the thesis that the author made.

Yogyakarta, February 9, 2021
Author

Fairuz Arta Abhipraya



Table of Contents

TITLE PAGE. ... it e e I
VALIDATION PAGE. ... ..o e I
STATEMENT PAGE ... e v
1Y (0 1 I X PR \Y
DEDICATION PAGE ...t VI
PREFACE. ... e e e VII
TABLE OF CONTENT ...ttt e e IX
LISTOF TABLE. .. .ot e e XII
LISTOF FIGURE. ...t e XII1
LIST OF CHART ... e e XV
ABSTRACT ...t e XVI
CHAPTER L .o e 1
INTRODUCTION.... ...ttt e e eaeeas 1
A Background...........o.oiiiii e 1
B. Research QUEeStioNS. .......c..oiuiiiiii it 8
C. Research PUurpOSes. .....ouviiniiiiii i 8
D. Research Benefit............oooiiiiiiiiii e 9
E. Literature ReVIEW.......c.oiuiiiiiiii e 10
F. Theoretical Framework................ooiiiiiiii e 15
G. Conceptual Definitions. .......o.oviiitiiiiiii i e, 29
H. Operational Definitions............o.ovuiiiiiiiiiiiii e, 31
ILResearch Method...........oooiiiiiiii e 34
CHAPTER IL ..ot e 42
THE DESCRIPTION OF RESEARCH OBJECT ..., 42

A. Bantul Local Election 2020 .......ovuiriiiiiii e 42



B. Vision and Mission of Political Candidates ..........ccoeevviieiinnennn.. 46

1. Abdul Halim Muslih — Joko Purnomo ....................c.ooene. 46

2. Suharsono — Totok Sudarto ...........cooeveiiiiiiiiiiiiiiiiiin, 48

C. Registered Social Media Account of Political Candidates .............. 51

1. Facebook’s Fans Page of Abdul Halim Muslih — Joko Purnomo...51

2. Facebook’s Fans Page of Suharsono — Totok Sudarto ............... 52
CHAPTER IIL. . e e 55
FINDINGS AND DISCUSSION.....uiuiiiiiiiiiee e, 55
A. Data Display from Both Political Candidates.............................. 57

1. The Most Popular of Social Media..............coeviviiiiiinnnn.. 57

2. Social Media as Campaign Platform.....................c. 59

B. Data Display from Abdul Halim Muslih — Joko Purnomo............... 63

1. The Number of Posts and Comments...............c.coeeveiinnenn... 63

2. The Frequently Issues on Facebook as Campaign Platform......... 64

3. The Public Interest to Engage in the Form of Comment............. 71

4. The Quality of Comment on Facebook.......................c.oo.e. 73

5. The Strategy to Reach Political Engagement......................... 79

6. The Existence of Buzzer on Social Media Facebook................ 81

7. How Political Debate Could Shape Political Engagement.......... 83

C. Data Display from Abdul Halim Muslih — Joko Purnomo............... 87

1. The Number of Posts and Comments...............c.coeeveiinnenn... 87

2. The Frequently Issues on Facebook as Campaign Platform......... 89

3. The Public Interest to Engage in the Form of Comment............. 93

4. The Quality of Comment on Facebook.....................cool. 95

5. The Strategy to Reach Political Engagement......................... 100

6. The Existence of Buzzer on Social Media Facebook................ 102

7. How Political Debate Could Shape Political Engagement......... 105

D. The Display Data from EMB of Bantul Regency........................ 109
CHAPTER IV Lo 113
CONCLUSIONS AND RECOMMENDATIONS. ..ot 113

AL CONCIUSIONS. ..ottt ettt et e e 113



B. Recommendations.........oovviiiiieiimiii e

REFERENCES

ATTACHMENT ...



LIST OF TABLE

Table 1. 1 List of Literature ReVIeW............cooiiiiiiiiiiiiiiiiee 11
Table 1. 2 Unit ANalysSis......c.ovuiiiiiiiiii e e 40
Table 2. 1 The results of the Legislative

Election in 2019 for Bantul Regency..............c.ccooiiiiiiiiiiinin.n, 44
Table 2. 2 Political Candidates and Political Parties................c.ccccoeeiiiiin.n. 45
Table 2. 3 Vision and Mission of Political

Candidate Abdul Halim Muslih — Joko Purnomo.......................... 47

Table 2.4 Vision and Mission of Political
Candidate Suharsono — Totok Sudarto.................oooiiiiiiiiiii .. 50



LIST OF FIGURE
Figure 1. 1 Explanatory Design Model..............cooiiiiiiiiiiiiiiiiiien 35
Figure 2. 1 Political Candidate
Abdul Halim Muslih — Joko Purnomo...................cooooiin 47
Figure 2. 2 Political Candidate
Suharsono — Totok Sudarto............oooviiiiiiiiiiiii i, 49
Figure 2. 3 Facebook’s Fans Page of
Abdul Halim Muslih — Joko Purnomo..................cooiiiiiin, 52
Figure 2. 4 Facebook’s Fans Page of
Suharsono — Totok Sudarto............oooviiiiiiiiiiiii i, 53
Figure 3. 1 The frequently issues raised by political candidate O1..................... 66
Figure 3. 2 The sentiment of comment that appears on
the Facebook account of political candidate 01 ........................... 76
Figure 3. 3 The words frequently of comment that appears on
the Facebook account of political candidate O1........................... 76
Figure 3. 4 Attacked Issues on Social Media’s political candidate O1................ 79
Figure 3. 5 The sentiment of comment that appears on
the Facebook account of political candidate 01
before the debate conducted..............cooooiiiiiiiiiiiii 87
Figure 3. 6 The sentiment of comment that appears on
the Facebook account of political candidate 01
after the debate conducted..............coooiiiiiiii 88

Figure 3. 7 The frequently issues raised by political candidate 02..................... 91



Figure 3. 8 The sentiment of comment that appears on
the Facebook account of political candidate 02........................... 99
Figure 3. 9 The words frequently of comment that appears on
the Facebook account of political candidate 02.......................... 100
Figure 3. 10 Attacked Issues on Social Media’s political candidate 02............. 101
Figure 3. 11 The sentiment of comment that appears on
the Facebook account of political candidate 02
before the debate conducted................oooiiiiiiiii i 110
Figure 3. 12 The sentiment of comment that appears on
the Facebook account of political candidate 02

after the debate conducted..........ooooviiiiiiiii . 111



Chart 3.

Chart 3.

Chart 3.

Chart 3.

Chart 3.

Chart 3.

Chart 3.

Chart 3.

LIST OF CHART

1 Favorite Social Media platform for obtaining

information about political candidates.................c.ocooiiiiin, 59
2 Bantul Community Perception toward the use of

social media as campaign platform amidst of COVID-19 Pandemic.....62
3 The number of posts and comments from

political candidate Facebook account.................c..ooiiiiiiin, 64
4 Frequently issues raised by political candidate Abdul Halim Muslih —

Joko Purnomo in community perspective..........c.ovveeuieniineninneennnn. 67
5 The intensity of comment toward content

from political candidate 01 on Facebook...................oooiiiiiiin, 73
6 The number of posts and comments

from political candidate 02 Facebook account ............................. 90
7 Frequently issues raised by political candidate Suharsono —

Totok Sudarto in community perspective.........c.oovveueeneiniineannnnn. 92
8 The intensity of comment toward content from

political candidate 02 on Facebook.................ccooiiiiiiiiiiinn. 97



