
 

TRAVEL COST METHOD ANALYSIS ON CULTURAL HERITAGE OF PALGADING 

TEMPLE USING MARKETING APPROACH 

(Case Study: Palgading Temple, Sinduharjo, Yogyakarta Special Region) 

 

ANALISIS TRAVEL COST METHOD PADA CAGAR BUDAYA CANDI PALGADING 

DENGAN MENGGUNAKAN PENDEKATAN PEMASARAN 

(Studi Kasus: Candi Palgading, Sinduharjo, Daerah Istimewa Yogyakarta) 

 

UNDERGRADUATE THESIS 

 

 

 

 

Written by: 

AYUSTIM DWISOLEHATI 

20150430194 

 

 

 

INTERNATIONAL PROGRAM FOR ISLAMIC ECONOMICS AND FINANCE (IPIEF) 

 

FACULTY OF ECONOMICS AND BUSINESS 

UNIVERSITAS MUHAMMADIYAH YOGYAKARTA 

 

 

2022 

 

 

 



 

TRAVEL COST METHOD ANALYSIS ON CULTURAL HERITAGE OF PALGADING 

TEMPLE USING MARKETING APPROACH 

(Case Study: Palgading Temple, Sinduharjo, Yogyakarta Special Region) 

 

ANALISIS TRAVEL COST METHOD PADA CAGAR BUDAYA CANDI 

PALGADING DENGAN MENGGUNAKAN PENDEKATAN PEMASARAN 

(Studi Kasus: Candi Palgading, Sinduharjo, Daerah Istimewa Yogyakarta) 

 

UNDERGRADUATE THESIS 

 

Apply to meet the Requirements for a Degree 

Bachelor in Economics Study Program, Faculty of Economics and Business 

Universitas Muhammadiyah Yogyakarta 
 
    
 
 
 
 
      
 
       
 
 
 
 
 
 
 

Written by: 

AYUSTIM DWISOLEHATI 

20150430194 

 

 

INTERNATIONAL PROGRAM FOR ISLAMIC ECONOMICS AND FINANCE (IPIEF) 

 

FACULTY OF ECONOMICS AND BUSINESS 

UNIVERSITAS MUHAMMADIYAH YOGYAKARTA 

2022 

 

 

 



 

TRAVEL COST METHOD ANALYSIS ON CULTURAL HERITAGE OF PALGADING 

TEMPLE USING MARKETING APPROACH 

(Case Study: Palgading Temple, Sinduharjo, Yogyakarta Special Region) 

 

ANALISIS TRAVEL COST METHOD PADA CAGAR BUDAYA CANDI 

PALGADING DENGAN MENGGUNAKAN PENDEKATAN PEMASARAN 

(Studi Kasus: Candi Palgading, Sinduharjo, Daerah Istimewa Yogyakarta) 

 

UNDERGRADUATE THESIS 

 

Apply to meet the Requirements for a Degree 

Bachelor in Economics Study Program, Faculty of Economics and Business 

Universitas Muhammadiyah Yogyakarta 
 
    
 
 
 
 
      
 
       
 
 
 
 
 
 
 

Written by: 

AYUSTIM DWISOLEHATI 

20150430194 

 

 

INTERNATIONAL PROGRAM FOR ISLAMIC ECONOMICS AND FINANCE (IPIEF) 

 

FACULTY OF ECONOMICS AND BUSINESS 

UNIVERSITAS MUHAMMADIYAH YOGYAKARTA 

2022 

 

 

 



 

ACKNOWLEDGEMENT 

 

With intention and sincerity 

 

I dedicate this thesis to 

 

Both of my parents 

 

Mr. Yusuf and Mrs. St. Aminah 

 

And all family, brothers and friends 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

PREFACE 

 

Praise and gratitude I pray to Allah SWT. With his blessing, I was able to complete the 

preparation of this thesis. The title of the thesis that I propose is "TRAVEL COST METHOD 

ANALYSIS ON CULTURAL RESERVE OF PALGADING TEMPLE USING 

MARKETING APPROACH (Case Study: Palgading Temple, Sinduharjo, Yogyakarta 

Special Region)". It cannot be denied that it took a lot of effort to complete this thesis. 

However, this work would not have been completed without my beloved people around me 

who support and help me. I would like to thank: 

1. My parents who never stop praying for the writer and giving support sincerely 

and lovingly so that the writer can finish this study. 

 

2. Mrs. Dr. Diah Setyawati Dewanti, S.E., M.Sc., Ph.D., who has helped provide 

input and guidance with sincerity during the process of completing this thesis. 

3. Mrs. Sri Ani Puji Setiawati, S.S., M.A. as a Advisor who patiently provides 

guidance and input during the process of completing this thesis. 

4. Mr. Prof. Rizal Yaya, SE., M.Sc., Ph.D., Ak., CA., CRP. as Dean of the Faculty 

of Economics and Business, Universitas Muhammadiyah Yogyakarta 

5. Mrs. Dr. Endah Saptutyningsih, SE., M.Sc. as Head of Economics Study 

Program, Faculty of Economics and Business, Universitas Muhammadiyah 

Yogyakarta Mr. and Mrs. Lecturers of the Economics Study Program, Faculty 

of Economics and Business, Universitas Muhammadiyah Yogyakarta, who 

have guided and motivated and provided knowledge during the lecture period. 

6.  Administrative Staff of the Faculty of Economics and Business, Universitas 

Muhammadiyah Yogyakarta who have assisted in administrative matters during 

the author's study period. 

7. My brother Imam Suyuti S.P and my sister M. Nurfaizi, Nurhidayatun and the 

whole family who always give sincere support to the author. 



 

8. IPIEF 2015 friends who cannot be mentioned one by one who have provided 

support and assistance. 

 

9. All respondents who have helped the author in obtaining data to complete this 

thesis. 

 

10. And all parties who have provided support, assistance, convenience and 

enthusiasm in the process of completing this thesis (thesis) which cannot be 

mentioned one by one. 

.  As a final word, the writer realizes that there are still many shortcomings in this 

thesis. Therefore, criticism, suggestions and further research development are needed for 

the depth of writing on this topic. The writer hopes that this thesis can be useful for many 

parties. 

 

    Yogyakarta, 20 Mei 2022 

                  Researcher 

 

 

                Ayustim Dwisolehati 

 

 

 

 

 

 

 

 

 



 

 

TABLE OF CONTENTS 

 

COVER ........................................ ………………………………………… i 

PAGE OF TITLE……………………………………………………………ii 

PAGE OF AUTHORIZATION 1…. ..........................................................iii 

PAGE OF AUTHORIZATION 2… ..........................................................  iv 

DECLARATION………………….. ..........................................................  v 

MOTTO……………………..……….. ......................................................  vi 

ACKNOWLEDGEMENT………… ......................................................... vii 

ABSTRACT…………………………….. ................................................ viii 

 FOREWORD…………………….. ............................................................ x 

TABLE OF CONTENT……………. ......................................................  xiii 

CHAPTER I………………………. ...........................................................  1 

INTRODUCTION .....................................................................................  1 

A. Background ..................................................................................... 1 

B. Scope of Research ..........................................................................  5 

C. Research Quenstions........................................................................ 5 

D. Research Objectives .......................................................................  6 

E. Research Contributions ...................................................................  6 

 

CHAPTER II .............................................................................................. 7 

LITERATURE REVIEW ...........................................................................  7 

A. Theoritical Framework ...................................................................  7 

1. Tourism ....................................................................................  7 

2. The Role of The Tourism Sectore ...........................................  10 

3. Encouraging to Preserve the Environment ................................ 12 

B. Previous Research ........................................................................  18 

C. Hypothesis ....................................................................................  24 

D. Research Framework  ...................................................................  25 

 

CHAPTER III ..........................................................................................  27 

RESEARCH METHOD ...........................................................................  27 

A. Object and Subject of Research ..................................................... 27 

B. Data Types ...................................................................................  27 

C. Sample Colecting Method  ............................................................  28 

D. Data ColectingTechnique..............................................................  29 



E. The Operational Thefinition of Research Variabl ..........................  30 

F. Analysis Method...........................................................................  31 

G. Hypothesis Test and Regresion Analysis.......................................  32 

a.) Validity Test and Reliability Test ............................................  32 

b.) Classical Assumption Test ......................................................  33 

c.) Heteroscedascity Te ................................................................  36 

d.) Analisys of  Multiple Linear Regression .................................. 37 

 

CHAPTER IV ..........................................................................................  39 

GENERAL DESCRIPTION OF THE RESEARCH OBJECT ..................  39 

A. Description of Reseacrh Location .................................................  40 

B. Respondent Characteristics ...........................................................  40 

1. Characteristics of Respondents by Place of Residence or  

Domicile .................................................................................. 41 

2. Characteristics of Respondents Based on Travel Cost .............  44 

3. Characteristics of Respondents Based On Visiting Behavior ...  45 

4. Characteristics of Respondents Based On Socio-Economic .....  46 

 

CHAPTER V ...........................................................................................  48 

RESEARCH RESULTS AND DISSCUSION ..........................................  48 

A. Reability Test and Classical Assumption Test ...............................  48 

1. Validity Test ...........................................................................  48 

2. Reliability ...............................................................................  49 

B. Research Resul (Multiple Linear Regression) ...............................  49 

1. F Test .....................................................................................  49 

2. T Test .....................................................................................  51 

3. R2 ...........................................................................................  54 

C. DISCUSSION ..............................................................................  55 

1. The Effect of Travel Cost (RP) on The Number of visits to  

the Palgading Temple Tour ...............................................  55 

2. The Influence of Mileage (KM) on The Number of Visits  

on Can Palgading Tourism ................................................  56 

3. The Effect of Income (RP) of The Number of Visits on  

Palgading Temple Tourism ...............................................  56 

4. The influence of facilities (dummy variable) on the number 

 of  visits to the Palgading Temple tour .............................  57 

 

5. The influence of facilities (dummy variable) on the number 

 of visits to the Palgading Temple tour ..............................  58 

 

CHAPTER VII .........................................................................................  58 

CONCLUSION ........................................................................................  58 

A. Conclusion ...................................................................................  58 

B. Suggestions ..................................................................................  59 

C. Research Limitation ......................................................................  60 



REFERENCES ........................................................................................  61 

APPENDIX ............................................................................................ . 64 

 

 

LIST OF TABLES 

 

 

Table 1.1 Number of Tourist Visitors in Sleman Regency in 2016..............  3 

Continuation of Table 1.1 ...........................................................................  3 

Table 2.1 Previous Researches .................................................................  18 

Table 5.1 Validity Test .............................................................................  48 

Table 5.2 Reliability Test .........................................................................  49 

Table 5.3 Uji F Results .............................................................................  50 

Table 5.4 T. Statistical Test Results ..........................................................  52 

Table 5.5 Coefficient of Determination Test Results.................................  54 

 

 

APPENDIX LIST 

 

Appendix 1 Questionnaire ........................................................................  65 

Appendix 2 Questionnaire Result Data Candi Palgading Sleman ..............  70 

 Appendix 3 Validity Test ........................................................................  81 

Appendix 4 Reliability Statistics ..............................................................  81 

Appendix 5 F Test Result .........................................................................  81 

Appendix 6  T. Statistical Test Results .....................................................  82 

Appindex 7 Coefficient of Determination Test Results .............................  82 


