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Jiwa Jawi Content Management via Instagram @jiwajawijogja in 2021 can be completed. 
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University of Muhammadiyah Yogyakarta. The author takes this topic in the hope of providing 

knowledge or information to academics or the public about the accuracy of online news 

reporting in Indonesia.  

In addition, the author also wants to convey that currently, digital technology has 

become the standard of mass media because it can make it easier for audiences to obtain 

information. The reach of online media is very broad, and it makes the media have to choose 

an interesting issue to be reported to the public. The emergence of new media like that is not 

directly proportional to the quality of the news content. The accuracy of news content is the 

main point of the lack of quality media in Indonesia. 

The completion of this thesis could not be separated from the guidance and support of 

various parties therefore on this occasion, the author would also like to thank as much as 

possible : 

1. Allah SWT who has given His mercy, grace, and sustenance to me. 
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raised, supported, and educated me patiently and lovingly. 
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have gone through thesis together 
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advice, helped, and supported me during college. 

6. To Riandaru who always supports, entertains, and has been a good listener to me. 

7. To my friend Astisa Dewanti who is always with me from Maba and fights in college 

together, supports me with all kindness, and always listened to my complaints during 

college.  

8. To my best friend Sekar Maulida and Rahma Ega who always cheer me up. 
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things that need to be improved. Therefore, critics, suggestions, and further research 

development. 

 

 

 

 

 

 

 

 

 

 

 

 

  



MOTTO 

 

 يسُْرًا الْعسُْرَِّ مَعََّ إِن َّ , يسُْرًا الْعسُْرَِّ مَعََّ فإَِن َّ

“For indeed, with hardship [will be] ease. Indeed, with hardship [will be] ease” 

(QS. Al-Insyirah; 5-6) 

 

 

“ Tak pernah ada kata terlambat untuk menjadi apa yang kamu impikan” 

 – George Eliot  
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