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PREFACE 

Assalamualaikum, 
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H. Muchamad Nur Aziz, Sp.Pd – Drs. Kh. M. Mansyur, M.Ag (Aman) In Magelang Mayor 

Election 2020” as a condition for obtaining a bachelor’s degree in the Communication Studied 

Program, Faculty of Social and Political Sciences, University of Muhammadiyah Yogyakarta.  

 The author took this topic in the hope of providing knowledge or information about the 

Political Marketing Communication Strategy of dr. H. Muchamad Nur Aziz, Sp.PD – Drs. KH. 

M. Mansyur, M.Ag (AMAN) in the 2020 Magelang Mayor Election 

 In addition, the author also wants to contribute to the academic study of political 

marketing communication strategies, especially in the election of regional heads. This research 

will offer new wealth in political marketing communication strategy research considering the 

lack of research related to political marketing communication strategies that focus on regional 

head elections.s 

 The completion of this academic journal research paper could not be separated from the 

guidance and support of various parties, therefore on this occasion the author would also like 

to express his gratitude to: 

1. God Almighty who has given His grace, bounty, and sustenance to me. 

2. My dear parents, Mr. Agung Sugiharto and Mrs. Sri Catur Dianawati, who have raised, 
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4. Mr. Dr. Fajar Junaedi, S.Sos., M.Si as the Head of the Department of Communication 

Science, University of Muhammadiyah Yogyakarta, who has made it easy for me 

during my study period. 

5. Mr. Nur Sofyan, S.I.Kom., M.I.Kom as my supervisor who has guided, supported and 

provided during the process of completing this academic journal research paper. 

6. All lecturers and staff of Universitas Muhammadiyah Yogyakarta, especially lecturers 

in the Department of Communication, Faculty of Social and Political Sciences. 
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7. Mr. Adi Candra, a representative of the National Awakening Party (PKB) who has 

given me the opportunity to do research and provided a lot of information for my 
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in completing this research. these and other stories since we were friends. 

9. Then Rizki Ramadhani, Muhammad Naufal Reyhan, Faishal Bimo, Puncak Abdi, Abi 

Pranaya as friends in arms who have provided a lot of support and direction for this 

research and other stories since we were friends. 

10. All my dear friends and college students who cannot be mentioned one by one. Thank 

you for your support so far until this final project is declared complete. 
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good name of the family. 

In closing, the writer realizes that in this academic journal research paper there are still 

many things that need to be improved. Therefore, critics, suggestions, and further research 

development are needed. 
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MOTTO 

 
ِ أوَْزِعْنيِ أنَْ أشَْكُرَ نِعْمَتكََ الَّتِي أنَْعمَْتَ عَلَيَّ وَعَلىَ وَالِدَيَّ وَأنَْ أعَْمَلَ   رَب 

الِحِينَ   صَالِحًا ترَْضَاهُ وَأدَْخِلْنيِ بِرَحْمَتكَِ فيِ عِباَدِكَ الصَّ

Rabbi aw zi’niy an asykura ni’matakallatiy an’amta ‘alayya wa’alaa waalidayya wa an 

a’mala shaalihan tardhaahu wa adkhilniy birahmatika fiy ‘ibadikashshaalihiin. 

 

“My God, give me inspiration to continue to be grateful for Your favors which You have 

bestowed on me and my two parents and to do good deeds that You are pleased with; And 

enter me by Your mercy into the ranks of Your pious servants”.  

(Q.S. An-Naml : 19) 
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