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PREFACE 

Assalamualaikum, 

 Praise and gratitude I pray to the almighty God for His mercy and grace that I was 

able to complete this final project entitled “Political Marketing Strategy Of Hj. Baiq Isvie 

Rupaeda, Sh., Mh In Facing West Nusa Tenggara Legislative Election 2019” as a 

condition for obtaining a bachelor’s degree in the Communication Studied Program, Faculty 

of Social and Political Sciences, University of Muhammadiyah Yogyakarta.  

 The author took this topic in the hope of providing knowledge or information about 

the Political Marketing Communication Strategy of HJ Baiq Isvie Rupaeda, SH., MH in 

Facing Legislative Election of West Nusa Tenggara. 

 In addition, the author also wants to contribute to the academic study of political 

marketing communication strategies, especially in the election of participation women in 

parliament. This research will offer new wealth in political marketing communication 

strategy research considering the lack of research related to political marketing 

communication strategies that focus on participation women in parliament. 

 The completion of this academic journal research paper could not be separated from 

the guidance of various parties, therefore on this occasion the author would also like to say 

many thanks to: 

1. The Almighty God who has given His mercy, grace, and sustenance to me. 

2. My dearest and greatest parents, Mr. Lalu Mulyadi who have raised, supported, and 

educated me patiently and lovingly. 

3. Symposium of Literature, Culture, and Communication University of Ahmad Dahlan 

Yogyakarta who held the conference. 

4. Mr. Dr. Fajar Junaedi, S.Sos., M.Si as the Head of Communication Science 

Department at the University of Muhammadiyah Yogyakarta who has provided 

convenience to me during the study period. 

5. Mr. Nur Sofyan, S.I.Kom., M.I.Kom as my supervisor who has guided and provided 

during the process of completing this academic journal research paper. 

6. All lecturers and staff of the University of Muhammadiyah Yogyakarta, especially 

lecturers in Communication Department of the Faculty of Social and Political 

Sciences. 

 

 

 

 

 

 



 

vi 

 

  



 

vii 

 

MOTTO 

Falldown 7 times, get up 8 
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