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“Dan sebaik-baik manusia adalah yang paling bermanfaat bagi manusia lainnya.”
(HR. Ath-Thabaraaniy)
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(kata.puan)

“‘Accepting, learning, evolving is way of life.”’

(Shweta)

“You can't be too late or too early, too much or too less. You're exactly what is
written for you in this moment in time, so don't despair what has missed you or what
had come to you. Everything will fall into place at the perfect time. ”

(Anonim Author)
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