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INTISARI

Penelitian ini bertujuan untuk menganalisis dan menjelaskan pengaruh
brand ambassador secara langsung terhadap brand image dan keputusan
pembelian, pengaruh langsung brand image terhadap keputusan pembelian, dan
brand ambassador berpengaruh langsung terhadap keputusan pembelian yang
dimediasi oleh brand image.

Penelitian ini dilakukan pada mahasiswa di Daerah Istimewa Yogyakarta
yang menggunakan smartphone oppo dengan jumlah sampel sebanyak 162
responden yang diperoleh melalui metode kuisioner. Teknik pengambilan sampel
yang digunakan yaitu metode purposive sampling berdasarkan kriteria mahasiswa
pengguna smartphone oppo di Daerah Istimewa Yogyakarta dan melakukan
pembelian smartphone merek oppo dalam dua tahun terakhir. Metode analisis yang
digunakan adalah metode Structural Equation Modeling (SEM) yang diolah
melalui program AMOS 23.0.

Hasil penelitian ini menunjukkan bahwa brand ambassador berpengaruh
positif dan signifikan terhadap brand image, brand ambassador tidak berpengaruh
terhadap keputusan pembelian, brand image berpengaruh positif dan signifikan
terhadap keputusan pembelian, dan brand ambassador berpengaruh positif dan
signifikan terhadap keputusan pembelian yang dimediasi oleh brand image.

Kata Kunci: Brand Ambassador, Brand Image, Keputusan Pembelian
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ABSTRACT

This study aims to analyze and explain the effect of brand ambassador s
directly on brand image and purchase decisions, the influence of brand image on
purchasing decisions, and brand ambassador s have a direct effect on purchasing
decisions that are mediated by brand image.

This research was conducted by students in the Special Region of
Yogyakarta who used smartphone oppo with a total sample of 162 respondents
through a questionnaire method. The sampling technique used was the purposive
sampling method based on the criteria of oppo smartphone users in the Yogyakarta
Special Region and purchasing oppo brand smartphones in the last two years. The
analytical method used is the Structural Equation Modeling (SEM) method which
is processed through the AMOS 23.0 program.

The results of this study indicate that brand ambassador s have a positive
and significant effect on brand image, brand ambassadors has no effect on
purchase decisions, brand image has a positive and significant effect on purchasing
decisions, and brand ambassador s have a positive and significant effect on
purchasing decisions mediated by brand image.

Keywords: Brand Ambassador , Brand Image, Purchase Decision
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