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MOTTO 

“ Dan sungguh, Kami telah memberikan ilmu kepada Dawud dan Sulaiman. Dan keduanya 

berkata, “Segala puji bagi Allah yang melebihkan kami dari banyak hamba-hamba-Nya yang 

beriman.” (Q.S An-Naml: 15) 

“When you are busy looking for answers to hundreds of questions, remember that the sun outside 

will remain faithful to accompany you even though there is no answer right away” . 

-Khalida Ulfa- 
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