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MOTTO 

 

“Lawan rasa takutmu untuk melihat keberhasilan di depan” 

 

“Orang lain gak akan bisa paham struggle dan masa sulitnya kita yang mereka 

ingin tahu hanya bagian success stories. Berjuanglah untuk diri sendiri walaupun 

gak ada yang tepuk tangan. Kelak diri kita di masa depan akan sangat bangga 

dengan apa yang kita perjuangkan hari ini.” 

 

“Allah SWT tidak akan membebani seorang hamba melainkan sesuai dengan 

kemampuannya (Q.S Al-Baqarah:286)” 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



DAFTAR ISI 

HALAMAN JUDUL ...............................................................................  i 

HALAMAN PENGESAHAN SKRIPSI .................................................  ii 

HALAMAN PERNYATAAN KEASLIAN SKRIPSI ...........................  iii 

HALAMAN PERSEMBAHAN .............................................................  iv 

KATA PENGANTAR ............................................................................  vi 

MOTTO ..................................................................................................  viii 

DAFTAR ISI ...........................................................................................  ix 

DAFTAR TABEL ...................................................................................  xi 

DAFTAR GAMBAR ..............................................................................  xii 

DAFTAR BAGAN .................................................................................  xiii 

ABSTRAK ..............................................................................................  xiv 

ABSTRACT ............................................................................................  xv 

BAB I PENDAHULUAN .......................................................................  1 

A. LATAR BELAKANG MASALAH ............................................  1 

B. RUMUSAN MASALAH ............................................................  14 

C. TUJUAN PENELITIAN .............................................................  14 

D. MANFAAT PENELITIAN .........................................................  15 

E. KERANGKA TEORI .................................................................  15 

F. METODE PENELITIAN ............................................................  38 

BAB II GAMBARAN UMUM OBJEK PENELITIAN .........................  44 

A. PROFIL ZIZANA BATIK ..........................................................  44 

B. PRODUK-PRODUK ZIZANA BATIK .....................................  46 

C. LOKASI ......................................................................................  47 

D. LOGO ZIZANA BATIK.............................................................  48 

E. STRUKTUR ORGANISASI ......................................................  49 

F. POSTINGAN INSTAGRAM PROMOSI ZIZANA BATIK .....  49 

BAB III SAJIAN DATA DAN PEMBAHASAN ..................................  52 



A. SAJIAN DATA ...........................................................................  52 

B. ANALISIS DATA ......................................................................  70 

BAB IV PENUTUP  ...............................................................................  96 

A. KESIMPULAN 

B. SARAN 

DAFTAR PUSTAKA .............................................................................  99 

LAMPIRAN ............................................................................................  103 

 

 

  



DAFTAR TABEL 

Tabel 1. 1. Akun Instagram Toko Batik ..................................................  8 

Tabel 1. 2. Data Penjualan Zizana Batik  ................................................  8 

Tabel 3.1.  ................................................................................................  82 

Tabel 3.2.  ................................................................................................  92



DAFTAR GAMBAR 

Gambar 1. 1 : Data Media Sosial Paling Populer Di Indonesia 2020 – 2021 4 

Gambar 1. 2 Akun IG @zizanabatik  ......................................................  10 

Gambar 2.1 ..............................................................................................  46 

Gambar 2.2 ..............................................................................................  47 

Gambar 2.3 ..............................................................................................  47 

Gambar 2.4 ..............................................................................................  48 

Gambar 2.5 ..............................................................................................  49 

Gambar 2.6 ..............................................................................................  49 

Gambar 2.7 ..............................................................................................  51 

Gambar 2.8 ..............................................................................................  52 

Gambar 2.9 ..............................................................................................  52 

Gambar 3.1 ..............................................................................................  56 

Gambar 3.2 ..............................................................................................  60 

Gambar 3.3 ..............................................................................................  62 

Gambar 3.4 ..............................................................................................  64 

Gambar 3.5 ..............................................................................................  64 

Gambar 3.6 ..............................................................................................  66 

Gambar 3.7 ..............................................................................................  67 

Gambar 3.8 ..............................................................................................  67 

Gambar 3.9 ..............................................................................................  68 

Gambar 3.10 ............................................................................................  69 

Gambar 3.11 ............................................................................................  70 

 

 

 

 

  



DAFTAR BAGAN 

Bagan 2.1 ................................................................................................  5 

 


