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MOTTO

"Whoever fears God, God will make it easy for him in all his affairs."

(QS.) Ath-Thalaq: 4).

""When one door of happiness is closed, the other door will open. However, often we
stare at the closed door for too long until we don't realize another door has been open

for us."

(Helen Keller)

“People with passion can change the world for the better,”

(Steve Jobs)
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