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FOREWORD

Bismillahirohmannirohim

Praise be to Allah SWT, who has bestowed His mercy and grace upon the writing of
this scientific work entitled "Marketing Communication Strategy Implementation of
The Bantul Regency Tourism Department’s Instagram @jelajahbantul.id to Increase
Followers in 2023." This research serves as a requirement for obtaining a bachelor’s
degree in the Communication Studies Department at the Faculty of Social and
Political Sciences, Universitas Muhammadiyah Yogyakarta.

The author chose this topic to enhance insights and knowledge for the public and
academics related to communication studies, particularly in the implementation
marketing communication strategy to increase followers, primarily via Instagram.

In the preparation and completion of this scientific work, the author acknowledges the
indispensable help, guidance, and direction of various parties. Therefore, on this
occasion, the author expresses deepest gratitude to:

1. Allah SWT, who has given His grace, sustenance, and blessings.

2. Prof. Dr. Ir. Gunawan Budiyanto, M.P., IPM. As the Rector of Universitas
Muhammadiyah Yogyakarta.

3. Dr. Fajar Junaedi, S.Sos, M.Si as the Head of Communication Studies
Department, Universitas Muhammadiyah Yogyakarta.

4. Mrs. Ayu Amalia, S. Sos, M.Si as a Supervisor who has made it easy for
the author during the study period. Guiding with patience and assistance
by providing
direction during the process of completing this scientific work.

5. The entire academic community of UMY Communication Studies, Mr and
Mrs
Lecturers of UMY Communication Studies who have provided insight and
knowledge, Administrative Staff and Communication Studies Department.
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6. Ms Nita Listiyaningtyas who always provide support and help to the

author.
7. All my closest friends who always help and support the author.
8. All my friends who always support the author.
9. All my friends from the International Communication Studies

Department, Universitas Muhammadiyah Yogyakarta class of 2020.

In writing this scientific work, it is not free from shortcomings and mistakes,
therefore all constructive criticism and suggestions will perfect the writing of this
scientific work and it is hoped that it can provide benefits for the author and become a
means of academic learning.

Yogyakarta, 21 March 2024

Sofi Sumasari
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MOTTO

“What passes me by will never be my destiny, and what is destined for me will never
pass me by.”

(Umar bin Khattab)
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