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MOTTO 
 

 لا يكلف الله نفساً  إلا وسعها

“Allah does not burden a soul beyond that it can bear.” 

QS. Al-Baqarah: 286 

 

“A strong believer is better and more loved by Allah than a weak believer. 

Everything is better.  Look at things that are beneficial to you and ask Allah for 

help and do not be helpless.” (Muslim) 
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