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MOTTO 
 

“If you can dream, you can do it!” 

-Walt Disney 

 

“Don’t talk, act. Don’t say, show. Don’t promise. Prove it!” 

-Pinterest 

 

اَینُّْدلا نَمِ كََبیصَِن سَنَْت لاَوََ ةرَخَِلآْا رَاَّدلاُ Pَّ كَاَتَآ امَیِفِ غَتبْاوَ  

“And seek, through what Allah has given you, the home of the Hereafter, and do 
not forget your happiness of this world.” 
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