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MOTTO 

“Success is a long journey from one failure to the next without losing enthusiasm” 

(Winston Churchill) 

Allah does not burden anyone except according to our ability, 

Al-Baqarah Ayat 286 

ذۡنَا ا لَا رَبنََا ا ااكۡتسََبَتۡا مَا وَعَليَۡهَا كَسَبَتۡا مَا لَهَا ؕ ا وُسۡعهََا اِّلَا نفَۡسًا اٰللُّا يكَُل ِّفاُ لَا يۡنَا ا اِّناۡ تؤَُاخِّ ا اخَۡطَاۡنَا اوَۡا نسَِّ رَبنََا ؕ   

لاۡ وَلَا يۡناَ عَلَى حَمَلۡتهَ ا كَمَا اِّصۡرًا عَليَۡنَا ا تحَۡمِّ ناۡ الذَِّ رَبنََا قبَۡلِّنَا مِّ لۡنَا وَلَا ؕ  عَنَا وَاعۡفاُ ا بِّه ا لنََا طَاقَةَا لَا مَا تحَُم ِّ  

ياۡ الۡقوَۡمِّا عَلَى فَانۡصُرۡنَا نَاٮمَوۡل ا انَۡتاَ ا وَارۡحَمۡنَا لنََا وَاغۡفِّرۡا فِّرِّ ناَالۡك   

“Allah does not burden anyone except according to his ability. He gets the reward 

for what he does, and he gets the punishment for what he does. (They prayed), "O 

our Lord, do not punish us if we forget or make mistakes. Oh Allah, do not burden 

us with a heavy burden as You have burdened those before us. Oh Allah, do not 

impose on us that which we are not able to bear. Forgive us and have mercy on us. 

You are our protector, so help us against the disbelievers.” 
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