IMPLEMENTATION OF CYBER PUBLIC RELATIONS ACTIVITIES IN
MAINTAINING THE IMAGE OF WBK WBBM MINISTRY OF RELIGION
OF YOGYAKARTA CITY

THESIS

Compiled By :
HANIM ROSYIDAH
NIM: 20200710068

INTERNATIONAL PROGRAM OF ISLAMIC COMMUNICATION
FACULTY OF ISLAMIC STUDIES
MUHAMMADIYAH UNIVERSITY OF YOGYAKARTA

YOGYAKARTA
2024



TITLE PAGE

IMPLEMENTATION OF CYBER PUBLIC RELATIONS ACTIVITIES IN
MAINTAINING THE IMAGE OF WBK WBBM MINISTRY OF RELIGION
OF YOGYAKARTA CITY

SKRIPSI

Submitted to fulfill one of the requirements to obtain a Bachelor of Social (S.Sos)
degree in the Strata One (S-1) education program.
Islamic Broadcasting Communication Study Program, Faculty of Islamic Studies,
Muhammadiyah University of Yogyakarta

Compiled By :
HANIM ROSYIDAH
NIM: 20200710068

INTERNATIONAL PROGRAM OF ISLAMIC COMMUNICATION
FACULTY OFISLAMIC STUDIES
MUHAMMADIYAH UNIVERSITY OF YOGYAKARTA

YOGYAKARTA
2024



NOTA DINAS

Lamp.: 4 copies. Thesis Yogyakarta, July 02, 2024
Subject: Approval

Dear Sir.

Head of the Islamic Communication and Broadcasting Study Program Faculty of
Islamic Studies, University of Muhammadiyah Yogyakarta In Yogyakarta

Assalamu’ alaifum wr. wh

Afller receiving and making necessary corrections, | am of the opinion that
your thesis:

Name Hanim Rosyidah

NPM 20200710068

Title Implementation Activities Cyber Public Relation Activities in
Maintaining the Image of the Ministry of Religious Affairs of
Yogyakarta City

Has fulfilled the requirements to be submitted to the final examination of the
Bachelor level in the Communication and Islamic Broadcasting Study Program,
Faculty of Islamic Religion, Muhammadiyah University of Yogyakarta.

Herewith T submit the thesis manuscript, with the hope that it can be accepted
and immediately dimunagasyahkan. Thank you for your atlention.

Wasaalamu'alaifum wr. wh

Advisor



AUTHENTICITY STATEMENT
The undersigned:

Sudent Name : Hanim Rosyidah
NPM 120200710068
Departement

: Communication and Islamic Broadcasting

Hereby declare that this thesis is my own work and has never been submitted to
obtain a degree in any university, and to the best of my knowledge in this thesis
there are no works or opinions that have been written or published by others,
except those written in this manuscript and mentioned in the bibliography.

Yogyakarta, {6 July 2029

Who made the statement
N T

wares |
N RS
L= i 3

E (o

P50HEBDALX250918852

Hamm RGS\f\dcﬁ.l\



MOTTO

“The greatest success comes from great struggle and sacrifice”



DEDICATION PAGE

Praise the author thanks to Allah SWT, who has given health,
grace and guidance, so that the author is still given the opportunity to complete this
thesis, as one of the requirements to obtain a degree.
this thesis, as one of the requirements for obtaining a degree. Although far
from the word perfect, but the author is proud to have reached this point, which

finally this thesis can be completed at the right time.

This thesis is dedicated to :

I dedicate this thesis to myself who has struggled and tried all this time and trying
all this time. Thank you for your hard work. Let's keep praying and try and don't
give up for the future.

This dedication page is also intended as an expression of gratitude to my family

who have prayed and provided full support during the struggle for education.



PREFACE

Bismillahirrohmanirrahim by expressing gratitude to Allah SWT who has poured out

His grace and grace, so that the author is able to complete this thesis in order to fulfill

the requirements to obtain a bachelor's degree in the Islamic Communication and

broadcasting study program (S1), Faculty of Islamic Studies.

A big thank you to the author's parents who always provide enthusiasm, motivation,

moral and material support and endless prayers. To the supervisor Mrs. Twediana

Budi Hapsari, Ph.D as Thesis Supervisor and all KPI study program lecturers who

provide a lot of knowledge, time, energy, guidance, direction and encouragement to

the author in completing this thesis. And thanks to:

1.

Prof. Dr. Ir. Gunawan Budiyanto, M.P., IPM., ASEAN.Eng. as the Rector of
Universitas Muhammadiyah Yogykarta.

Dr. Syakir Jamaluddin, S.Ag., M.A. as the Dean of the Faculty of Islamic
Studies, Universitas Muhammadiyah Yogyakarta.

. Dr. Ahmad Hermawan Lc., M.A., as Head of the Islamic Communication and

Broadcasting Study program along with Cahyo Setiadi Ramadhan, M.Psi. as
Secretary of the Islamic of the Islamic Communication and Broadcasting Study

Program.

. Mrs. Twediana Budi Hapsari, Ph.D. as the thesis supervisior who very patiently

guided, accompanied form the beginning of determining the title until the
research and writing of this thesis was completed and as the academic supervisor.
All lecturers of the Islamic Broadcasting Communication study program and the
faculty of Islamic Religion who have devoted their knowledge to the author

My parents, as well as my younger sister, and extended family who also prayed

for the smooth running of this thesis and extraordinary support to the author so



10.

11.

12.

13.

that he could complete this thesis.
H. Nadhif, M.SI. as the Head of the Yogyakarta City Ministry of Religious
Affairs Office who has given permission to conduct research at the Yogyakarta

City Ministry of Religious Affairs office.

. H. Ahmad Mustafid, S.Ag. as the Head of Administration Subdivision of the

Office of the Ministry of Religious Affairs of Yogyakarta City, who has been
willing to be a resource person in this research.

Eko Triyanto, S.Sos, Lipursari, S.E., Ministry of Religious Affairs employees,
KUA employees, who have been willing to be resource persons in this research.
The employees, especially in the general and administrative work units, staffing,
Public Relations and the Integrity Zone team who have helped collect data in
this research.

Friends in my hometown and College colleagues who always support, pray, and
accompany the author during the preparation of the thesis.

IPICOM 2020 friends who strengthen and remind each other to always be
enthusiastic in working on the thesis.

And other friends of the author who cannot be mentioned one by one



TABLE OF CONTENTS

TITLE PAGE ..ccuuiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiietieiitestesassesassesnsnnssaseces i
OFFICIAL MEMORANDUM ...ciitiiiiuiiiiiniieiiiiieraineseesaseesannscesaces ii
VERIFICATION PAGE ....ccuiiiuiiuiiniiiiiiiiiiiiiiiiiiiieiiiiniieciesecnecacnnn jii
IMOTTO cauoneiiiiicniniisniceisnecsssssessssssssssnssssssesssssssssssssssssssssssssssssssssssessasssssssssasss \%
DEDICATION PAGE ...uuoouioerinnininsuinsnnsisssissenssisssssesssssssssassssssssssssssssssssssses vi
PREFACE ...cuuuiiiiiinniiinnsnniicsssnsissssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssss xii
TABLE OF CONTENTS ..ccoiiiiiniciininsncnsenssecssisesssecsssssessssssssssssssssssssssssasssecs ix
LIST OF TABLE ...uuoouiiiiicinnecsnecinssicssssncssissssssessssssessssssssssssssssssssssssssssssssss xi
LIST OF FIGURE ...cuuiiiiniininsuinensessaisesssisssnssnsssissssssssssssssssasssssssssssssssssasss xii
ABSTRAK oiiiiniininnuinenssissnisisssissessssssssssssssssssssssssssssssssssssssssssssssssssssssssssss Xvi
CHAPTER I INTRODUCTION ...ccuiriirniisecsuecsnnsncssecsasssecsssssnssssssssssessssssasssees 1
AL Back@round ..........ooeiiiiiiiiiie e 1
B. Problem Formulation ............cccooiiiiiiiiiiiiee e 7
C. ReSearch ODJECHIVES .....cccuviieiiieeiieeciieeiieeeieeesveeeete e st e e aeesraeeeaeeesnseeennee e 7
D. Research BEnefits ........cccoooieviiiiriiiiinieiieieccee e 8

CHAPTER II LITERATURE REVIEW AND THEORETICAL BASIS ... 9

AL LIiterature REVIEW ....uuiiiieiiiiieiiseenisneissnicssneissssecsssneesssssssssessssssssssssssssssssssses 9
B. Theoretical FOundation ..........eoeeicneeinieeinseecnseecsssecsssecsssnecsssnecsssessssees 17
1. Public Relations (PR) .....c.ccooviiiiiiiiiieccee et 17
2. Cyber Public Relations ..........cccevieriieiiieniieeieeiieeie et 21
3. Implementation of Cyber Public Relations ..........cccccocceevviiieeiiieicieeciene, 25
4. Factors Affecting the Implementation of Cyber Public Relations .............. 29
5.G00od GOVernance IMage ..........ccecceeeiieeriienieeiienieeee ettt 32
CHAPTER III RESEARCH METHODS .....ccoiininensninsenseecsensecsacsesssecsenes 36
A. Type 0f RESEAICH ....coouviiiiiiiiciiecee e e 36
B. Location and Research Subjects ........ccccceeiiiiriiieiiiie e 37
C. Data TYPEC weveeeiieeiiieeiieeete ettt ettt e st sb e st e st e et e et e sbeeenabeeen 38



D. Data COlLECTION ..ooeeeiiieieeeeeeeee et e e e e e e e e e e e e e e e e e e nenenes 39

E. Operational Definition ..........cccccceeviiiiiiiiieniieiieieeie et 40

F. Data ANALYSIS ..oiccciiiiiiieeiieieiieeciee ettt ettt et ereeeseaeeeaeeesnbeeesaaeesseeesnneeens 41

CHAPTER IV RESEARCH RESULTS AND DISCUSSION .....cccecerurruenene 43

A, Location OVEIVIEW ..cuucieeirenveenensnessnnssessncssesssessssssessassasssssssssssssssessessassssssas 43
1. General description of the Ministry of Religion of Yogyakarta City ......... 43
2. History of the Ministry of Religion of Yogyakaarta City ............cceeueennee. 47
3. Organizational StrUCTUIE .........ccceeviiieiiiieiie e 51
4. Explanation regarding the image of the Ministry of Religion of

Y OZYAKATTA CILY .vvvieeiiiieiieeeiieeeiee et e et e etee e e et eeesbeeeeeaeeesaeeenseeesaseeenes 53
5. Explanation of WBK and WBBM Ministry of Religion of Yogakarta City

.................................................................................................................... 55
B. Research Focus Data .......eeeineiiiieeinieeinseecnsneecsssecssencsssnscsssnessssnessssncssssees 76
1. Research Subject Data .........cccccoeviiiiiiiiiiiieecee e 76

2. Implementation of Cyber Public Relations in Maintaining the Image of
the Ministry of Religion of Yogyakarta City .......ccccceevvveerciieenieeeieeenen. 78

3. Factors that Influence the Implementation of Cyber Public Relations in
Maintaining the Image of the Ministry Religion of Yogyakarta City ....... 121
CHAPTER V CLOSING ...ccouieiiuecrnisenssecsnnssecssessssssesssssssssssssssssessssssssssees 133
AL CONCIUSION ..ttt ettt et 133
B. IMPIICALIONS ....viiiiiieeiiieciie ettt e eree e seae e et e e ebeeesnaeesnsaeesnseeens 135
C. RecomMMENAtIONS ......ccuevuiiiiriieiieiiniieieeierie ettt 136
D. ClOSING SENLENCE ....eeovvieuiieiiieiieiie et et see et etee e e teesteeebeesseesabeesseessaesnseenne 137
133033 D1 0 1€ 272N g 5 1 /N 138
ATTACHMENT ....oouiiiiiinsuinsensissnnsesssnssssssssssssssssssssssssssasssssssssssssassssssssssssssess 141

10



LIST OF TABLE

Table 3.1 Operationalization of Concept 1 ........ccceeviieviiiiiiieiiiiece e

Table 3.1 Operationalization of CONCEPt 2 ......cccvevviiieeciieiiiieeeiie e

Table 4.1 Subject Data

11



LIST OF FIGURE

Figure 1.1 WBK WBBM Value ....ccccvviiiiiiiiiiiieeereere et 5
Figure 4.1 Organizational Structure ...............cccoiiiiiiiiiiiiiiiiiiiiiiiinnn.. 51
Figure 4.2 Kobangtan activities  .......cccccociiiieiiiiiiiiiiee e e 59
Figure 4.3 Morning Greeting Broadcast ACtiVIti€s .......ccocceeeiniiiiiniieeeennneen. 60
Figure 4.4 BIS-RB aCtIVILIC .....uuuiiiiiiiiiiiiiiiiieieeeee e e e e e e e e 61
Figure 4.5 Anti-Corruption Campaign ACtIVILIES ......cccecvrvrvriiiiiiiieeeeeeeeeeeneenns 63
Figure 4.6 Breakfast aCtiVItIes .........eeeeeeriiiiiiiieiiiiiiiieeeeeiiiee e e ee e e 64
Figure 4.7 PPA QCtIVITI®S  ..ueeviiiieeeiiiiieieeeeiiceee ettt e e e et e e e e eee e e e 65
Figure 4.8 PTSP COUNLET ...cccooiiiiiiiiieiee e ee e e e e e e e e e e e 67
Figure 4.9 Front view of the JSS application ...........ccccooeciiiiiiiiiiiiiiieeieeeeeee, 67
Figure 4.10 PTSP services at MPP .......coooiiiiiiiiiiiie e 68
Figure 4.11 Halal Certification SETVICES .......cccceeeriuiiiieeeriiiiiieeeeeeieieee e e 69
Figure 4.12 Compensation Activities for the Dhuafa ............ccccccvvviiiininiin. 71
Figure 4.13 Guidance on Hajj Manasik ..............cooiiiiiiiiiiiiiiiiiinnn, 72
Figure 4.14 BINTANG SOUL aCtIVItIES ...uvvviieeeieriiiiieeeeeiiiiieeeeeeeieieeeeeeeeneeees 72
Figure 4.15 Activities for measuring Qibla direction ...........ccceceveinnieeennnneen. 72
Figure 4.16 Family Educational Guidance .............cccoccoeiiiiiiiiiiiiiiieeeeeeeeee, 7
Figure 4.17 Homepage of the Yogyakarta City Ministry of Religion Website. 74
Figure 4.18. Collaboration with Tribun Jogja .........ccccceeviiiiiiiiiiiiiiiiiieeeee, 75
Figure 4.19. Collaboration with Merapi Daily .........cccccoeviiiiiiiiiiiiiiiiiin e, 75
Figure 4.20. Collaboration with Jogja Daily ..........ccccooieeiiiiiiiiiiiieeeeeeeeee, 75
Figure 4.21. Collaboration with Radar Jogja .........ccooeceiiiiiiiiiiiiiiiiieeeeeee, 75
Figure 4.22 WBK WBBM NEWS  ....cceceiiriiiieiieiee ettt 87
Figure 4.23. SISAPA NEWS ...cieieiieiiietesieieieiee ettt es ettt sne 88
Figure 4.24. Anti-Corruption Campaign NEeWS .......cccccceeveeerieriieenieenieeenieeneeennes 89
Figure 4.25.0nline PTSP Services on the Website .........cccecevieveeniiecieneeiieieenen, 89
Figure 4.26. News COMPATISON  ..c.cceevuiriieeieiieienieieieeieeietesiesaessesseeseessessensessessenne 90

12



Figure 4.27. Home Instagram Ministryof ReligionYogyakarta City — ............. 91

Figure 4.28. Instagram Content COMPATiSON .........cceeeeuvieereieerieeenreeenrieeeeeeennns 91
Figure 4.29. Sisapa CONENE .....cccuevieiieiieiieieceeeeeie et eae e enee 93
Figure 4.30. Instagram Content ...........cccccccueeeeriiieeeniiieeeeieeeeecieeeeeeeeeeeeseveees 94
Figure 4.31. Home Youtube Ministry of Religion Yogyakarta City ............... 94
Figure 4.32. Twitter Content COMPATISON ......ceeeruieeriieeniieeiiieeiieeeieeeiieeeeeeeene 95
Figure 4.33. HomeTwitter Ministry of Religion Yogyakarta City ..................... 95
Figure 4.34. Twitter Content COMPATISON ........ccccvvreeeriurieeeeiiieeeeeireeeeeeeeeesseneens 96
Figure 4.35. Twitter Content 1 ........ccccoeeiiiiiiiiiieie et 98
Figure 4.36. Twitter CONteNt 2 ........ccceiieiiiieiiieeiieeiie ettt eeeeeeve e e enee e 98
Figure 4.37. TWitter CONteNt 3 ......ccoooiiiieeiiieeeeiiee et e ete e e evee e e e eaae s 99
Figure 4.38. TWiItter CONtENt 4 ......ccoecuviiieeiiiieeeecieee et eeee et e e eaee e e e e eaeeeas 99
Figure 4.39. Home Tiktok Ministry of Religion Yogyakarta City ..................... 100
Figure 4.40. Home Facebook Ministry of Religion Yogyakarta City ............... 101
Figure 4.41. Screenshot of LINKtree ..........oeeveiiiiiiiiiiiiiiiiireeeeee e 103
Figure 4.42. Screenshot of QR Code .......ooevviiiiiiiiiiiiiireeeee e 103
Figure 4.43. Complaints CONtact ..........cccceevieeeiiieeeiiieeiiieeieeeeiee e eeee e 108
Figure 4.44. Gform screenshot ............cooociiieiiiieiiieiiie e 109
Figure 4.45. Youtube SCreenshots .........ccccocvieiieiiiieeeiiieeeeee e 116
Figure 4.46. Website SCreenshots ........ccocceevieiieiiiciieiieece et 116
Figure 4.47. Instagram SCreensShotS ..........ccccciieiiieeiiieeniiieeieeieeeeee et 117
Figure 4.48. Twitter SCTEENShOLS .....cccueiieiiiiiiiiieii e e 117
Figure 4.49.Comparison of Number of VISitors ........cccccceeeevieieeiccvieeenciieeeeennen. 118

13



