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MOTTO

“And hasten towards forgiveness from your Lord and a Paradise as vast as the
heavens and the earth, prepared for those mindful (of Allah). (They are) those who
donate in prosperity and adversity, control their anger, and pardon others.
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deed or wronging themselves, remember Allah and seek forgiveness for their
sins—and who forgives sins except Allah?—and they do not knowingly persist in
wrongdoing? Their reward is forgiveness from their Lord and Gardens under
which rivers flow, staying there forever. How excellent is the reward for those

who work (righteousness)!”
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